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[i& & E @ : Advertising dashboard

HEBLUBENDTARTODLEF v R—U[ZDNT, FvoR—2 DAY A, HERBEIF, N
TA—IVRIBIEEERL. LWL EEEBEER CHAD /NN I+—I U A ExH&iE{EL TeBayTDE

DRRATRRSEDHIENTEET,

Wobuatv  OuhDmh SOt GACHss  Hugb Comtact i wenine ey QW
Seller Hub soiwtest zoter (11 (=))
Moketing ©  Adverising v Store v Pedormance v Payments v Research v Reports v
Advertising Wihstsnew  Gwe usteedback m
—
o) Abenalaunched a brand ign at no cost toyou m
> e
>
© Adiust adrate caps
....... e
Adjustsd ote cop
o
$3,726.23 664 $16,055.61 2.66%
v s v snsen v ers0% .o v 0:36% . s
25,000 1.23% 4.31 $0.10
[P e—— v oom v - 0.00% i it o
Allcampaigns, Past7 days
Adsimpect  Aczpertormance
Turn trends into sales
Lounch s new campsign for what buyers sre searching for scros: com more
¥ B SE——
s +70% relsted searches across eBay over the last 30 days.
Made for you, ready to launch
4 PRIORTY  PAY FOR CLiCKS
= E “‘: Promote 70 letings t &iNe o6é =

NF—(FZB5THEREL, A T7—
TOE—23 EHECESEEL,

ZFHDHTTH (Today’s
recommendations)

ILEDREREILT BI=D, N\—VF
SARXEN=EITAIRELHEREIHEAF
TEEY,

FA2R—=2/\TF—T2 X (Campaign
performance)

BILEBRDINTF— T REFEERET
ExY,

BEOGHZIZE I FroR—>

(Trend-based campaigns)

eBay.ai ZFIFAL T, 9<ICFHIETES
FrAR—LFRFLFET

BTTHDF+>~_R—> (Suggested
campaigns)
BEDT—2LeBayDNIF TS5 1
RICHDE, WO TEHIETEILE
FroN—EREHLET,

FroR—2 & (Campaign
overview)

RITERLIEILEF v N—2F 8T
FFY

&A% 41+ (Advertising
insights)
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A B ®DEHT 9 &H(Today's recommendations)

BR.N\—VYFFAXSIN=Fr RV HERFEEZRMEL. EEXF YRV OREILEXETHL
T.REDAREMEELEEDRBERBRESHFTT .

Today’s recommendations

®© Improve ad visibility

Add keywords to <campaign name>. Sellers who
added relevant keywords to campaigns with low
impressions saw 2x more clicks, on average (data
from Sep 2023 to Dec 2023).

Adjust keywords

Manage your current campaigns with these tips. Learn more

Q Stay competitive

Increase keyword bids in <campaign name>.
Sellers who increased keyword bids for
campaigns with low impressions had 3.5x more
clicks, on average (data from Sep 2023 to Dec
2023).

Adjust bids

=] Keep driving sales

Relaunch <campaign name>. Sellers saw over
30% more sales when using a priority campaign
strategy compared to non-promoted items, on
average (data from May 2023 to Oct 2023).

Adjust end date

TOE—RMNIRTAVTLEXFYIOR—DBENEEZRZRKRICEDHH-OZeBaylILEREINE
F(ROAS) . HRDE . LENBENAMVY—ZENLETHRMIZEIZDH TS D RO TS
LURIREDEBLG/INTA—T U RIGIEEERZRICERLTLVET,

1. [ BEFT vy R—VIERLT-
WHEREIEZERLET,

Add keywords X

Add 18 keywords in Winter shoes campaign to help get your ads seen by more buyers.

Ad group New keywords (3)
re ;

- Adidas sneakers Sneakers, Adidas shoes, Adidas sneakers V Add M 2 . ﬂf\ij “J 70 r7 ,{ “/ F r7 'CS J‘E
HEXVYUR—UDHERIES

1] Ad group New keywords (15) v
5 E v
Winter boots Boots, Women’s boots, Winter boots, +12 more =
L i R = E;J H -~ o -~ -_—
e g FEFAL. REFvR—UITHE
on 2d t
b2l mM % l.z 3-:- ;
Addall °
Adjust bids Adjust end date

fm.

UTORE. IRHOETTHINRRShBN LA HYFT :

o LEXTIUR—UNIBRICEATEY. HEFEEBLELLTUVEL,

o LEFYTIUR—UAFRTHY ., BUGHREREMEBT H-HD+0LT 0 FZERSN
TLVELY,
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F o R—2/NTH—T R (Campaign performance)

V7 IWEALT—2ZRBLT. FLEFMTDHREREY T EEF v UR—UERBEELET .
EEIZIF. FETAEMICE TSR IERDEE/NTA—IVANKRTEINET, TRICE. EEDAUT
Lyiar#®. 2Uvo8. RLE. BARAT LSO VRS ARTINET,

CCTELLIR—FZF0200—RLEY, £TT
CCTEBRBILEZATEZT1)WEI) LT, S BTF—RBALTENRETA R LY TEET,
BT —REHEETEET,

Campaign performance

Review key metrics for your campaigns. Learn more

‘ All campaigns } Promoted Listings ( Promoted Stores Promoted Offsite ) More actions v Past3ldays v

© Metrics are reported in near real-time. Allow at least 72 hours to reconcile, although some ad types might require more time. All dat:

and excludes brand funded campaigns, which can be found on the campaign page and campaign dashboards. More actions A Past31days v
1o [ Sales report ];n page and
Ad fees O Quantity sold O Sales O Sal
Customize metrics
$37,953.85 9,242 $200,886.55 4
v 42.07% vs. prior time period ¥ 74.12% vs. prior time period v 69.12% vs. prior time period v 1,000%+ vs. prior time period
Clicks O Click-through rate O ROAS O Avg.CPC O
° . .
210,736 11.25% 5.29 0.10
A 1,000%+ vs. prior time period A 5.15% vs. prior time period ¥ 46.69% vs. prior time period v 88.97% vs. prior time period

All campaigns, Past 31days

Ads impact Ads performance Impressiona ¥ Eant o cayse
500,000
400,000
300,000
200,000
100,000
| l I I a 5
May 30 Jun 01 Jun 03 Jun 05 Jun 07 Jun 09 JunTl Juni3 Jun15 Jun17 Jun19 Jun 21 Jun23 Jun 25 Jun 27 Jun 29
B Promoted Listings Il Promoted Stores  Promoted Offsite

FELIEED/INITF—TREFLVRE OSTOTELBIEED/IN I+ —TXEFE
HEELET, BLFET,

T eb~advertising



01.1 [EEEEHEMH

F o R—2/NTH—T R (Campaign performance)

I'Promoted Listings1Z2')v oL T, B:ETr—32z#EZELET .

Campaign performance

Review key metrics foryour campaigps. Learn more

Promoted Stores

All i ( F Listings }

Promoted Offsite

More actions v Past 31days v )

@ Metrics are reported in near real-time. Allow at least 72 hours to reconcile, although some ad types might require more time. All data is reported in your timezone and excludes brand funded

campaigns, which can be found on the campaign page and campaign dashboards.

Quantitysold ©

9,343

¥ 73.82% vs. prior time period

Adfees @

$17,038.61

w 73.97% vs. prior time period

Clicks O
36 4.07%

¥ 49.30% vs. prior time period

Click-through rate ®

A 1.75% vs. prior time period

Promoted Listings campaigns, Past 31 days

sales @
$175,082.32

w 73.08% vs. prior time period

Sales conversion rate ®

25,952.78%

¥ 1,000%+ vs. prior time period

ROAS O
10.28

A 3.41% vs. prior time period

Avg.cec @

$0.72

¥ 190.93% vs. prior time period

Impressions v Past3ldays v

W Ads performance
350
300
250
200
150
100
! T
l | - ;| o
May 30 Juaol duno3 dun & Jua 0% Juad9 Junml Jun13 Junis Jun17 Jun19 Jun21 Jun23 Jun2s Jun27 Jun29
mr Listings Hr Listings (Priority)
Pr ted Listing i Past 31days

Ads impact Ads performance

Sales (Jun13)

Promoted status - priority Past3ldays v

$15,000.00 Promoted Listings (Priority) : $110 20
Promoted Listings (General) : $4.967.66
Total : $4,968.76
$12,000.00 16
Promoted Listings sales may be counted in more than
one campaign strategy due to the way in which eBay
$9,000.00 1 attributes sales. The bar chart shows total unigue sales. 12
$6,000.00 8
$3,000.00 / 4
$0.00 - = = o
May 30 Jun 0l Jun03 Jun 05 Jun 07 Jun09 Junm Jun13 Junis Jun17 Jun19 Jun 21 Jun23 Jun2s Jun27 Jun 29

®Clicks mSales 4 AdFees

TAds Impact ) (I & #2E) D FIZH BT S5 T7EFL
F9, CDISTIZ1£. Promoted Listings — General
(General) &Promoted Listings - Priority (Priority) Z
KT EBRIIN=TOVIHRTIN, RREEFEN
[CHETEET,

mmmmmm $cb

(Left axis: ad fees and sales; right axis: clicks)

FYEEML A1 E1831Z1F, [Ads Performance | (/i &
R aVIZBEIL., VUvo#. ELE. LEERZT
NIRRT STEIELE T CDITSTEDT—RALMZ
VIORN—YVILEEDHERE 2DDEBEF 4> X—2 D3N E
EEFRETEET,
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5]

Ty R—UBE - Campaign overview

I DeBay L mEXF v R—VDHREHEETEEY . cCTIEFYIR—VEE
BEEICRET VAL, T R—L G EICHRETEEY,

Campaign overview

Review the performance of your most recent campaigns.

Actions

[Action 1B D3DDREV)VITBHE FroR—2DIRE. #&

Campaign it

jpei Priority - 03/06/2025,
17:24

Pranay test 2

for jiahao - https:
adsunified2275.stratus.ga.
ebay.com

Test Campaign
Guidancel741251684037

Test Campaign
Guidancel741251681913

Ad type it

Promoted Listings
Priority

Promoted Offsite

Promoted Listings
Priority

Promoted Listings
Priority

Promoted Listings
Priority

T.LR—FDERMNTEET,

Campaign overview
Review the performance of your most recent campaigns.

Actions

FOUR—UREI I ITHE FrUN—Y

Campaign it

jpei Priority - 03/06/2025,
17:24

Pranay test 2

for jiahao - https:
adsunified2275.stratus.qa.
ebay.com

Test Campaign
Guidancel741251684037

Test Campaign
Guidancel741251681913

Ad type it

Promoted Listings
Priority

Promoted Offsite

Promoted Listings
Priority

Promoted Listings
Priority

Promoted Listings
Priority

Listings it

100 Active

- Active
100 Active
1 Active
1 Active

Status it

Daily budget it

$ 7.00
$ 16.00
$ 7.00
$ 1000.00
$ 1000.00

View all campaigns

ROAS it

0.00

7.80
v 73.65%

0.00

8.67

8.67

Customize table

Qty. sold it

2,330

2,330

Past 31days v

Avg.CPC it

$0.00

$010
v 6%

$0.00

$119

$119

View all campaigns1&2') w93 %E, T
DFYINR—VEHERTEES,

View all campaigns Customize table

Listings it Status it Daily budget it ROAS it
100 Active $ 7.00 0.00

- Active $ 16.00 2 280

100 Active $ 7.00 0.00

1 Active $ 1000.00 8.67

1 Active $ 1000.00 8.67

Ed

R=DITF VR TE, ELITELDT—RIERLFHH
RHREMBTEET

eb

Qty. sold it

2,330

2,330

ST Y UR—VFPHELETEFY,

Past 31days v

Avg.CPC it

$0.00

$010
v 611%

$0.00

$119

$119

advertising
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BEDRZICETFr>~_—> (Trend-based campaigns)

FEOFHEIZE LK FvoR—UIE. REDIURIZERAF Y TET . eBayld UM ETHREINATLY
HFLLRL ORISR EL. HRICEET DFEHRNR O o-ERIC. REFAHADF v R—
THRLFET TV VI THIRT AIED. EEZHBELTHORHIBT HELTEFRT,
EEFEOHEITE Iy R—2I1E, Promoted Listings - Priority & ZFERALTHRETOE—
FLET,

1. TReview campaign |ZZRL T, AR T 5 F v R—ZHERLET,

Turn trends into sales

Launch a new campaign for what buyers are searching. Learn more

(POPULAR)

s Promote your "Day of the dead" listings now

+19% related searches across eBay over the last 30 days.

2. BRNCBESN-FroR—VDFHM(Fro"—084T7 AHLERGE) 2 HE
L. ElEDBOLF v IR—VZRIBLET,
eb Campaign setup

Create a new campaign

(@ N
eb o) eb Search «»
Ly i = O
]
Promote your listings Promote your store Promote offsite
Connect with more buyers and Attract interested buyers to your Promote your listings off eBay to
drive sales on eBay. eBay store reach new buyers.
\& J

@ cChoose your campaign strategy

This determines your level of access to ad placements, controls, and how you'll be charged. Help me choose

General Priority
+100% more visibility, on average.' 4200% more visibility, on average.'
v/ Basic access to ad placements across eBay v Preferential ranking in ad placements across

v/ Pay per sale - only pay a fee when an item sells SBay

v . "
V' Accelerate sales on any type of listing, Pay per click - only pay for clicks on your ads

especially useful on low quantity listings ' Multiply sales on multi-quantity listings,
especially useful in highly competitive categories

“Comparing promoted to non-promoted items. Results may vary. Internal eBay data (Jan 2024 - Mar 2024).

. eb advertising
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HTTHDF v R—> (Suggested campaigns)

BITTODFYIR—U(E BEDT—2LeBayDRRNTZ T4 RIZEDINT, HRET I
TEDAXVYIR—VZERFLFT . BT TODFroAR—VEERICRBILENLEF Y AN—

EERT D=0, FYBLKY S DERERTTEETY

1. TReview campaign 1Z:E&IRL T, FvoR—ZMHREBLET,

Made for you, ready to launch

Launch a new campaign tailored to your listings. Learn more

PRIORITY  PAY FOR CLICKS

more

average.

2. BHNCHEEIN =T v oR—DDFM (FroR—0847  ALEMGE) &5

FoXxvoR—2ZERIBLET

eb Campaign setup

Create a new campaign

eb: - Search -

eb
il |

Promote your listings Promote your store Promote offsite
Connect with more buyers and Attract interested buyers to your Promote your listings off eBay to

drive sales on eBay. eBay store. reach new buyers.

x

. Launch a campaign designed just for you
Y We've designed a campaign tailored for your high-potential listings  ( Apply settings )
and optimized with best practices. S

@ Choose your campaign strategy

This determines your level of access to ad placements, controls, and how you'll be charged. Help me choose

General Priority

4 100% more visil 4 200% more visibility, on average.”

ty, on average.”

' Basic access to ad placements across eBay ~ Preferential ranking in ad placements across

V' Pay per sale - only pay a fee when an item sells eBay,

v =
 Acceiarate saiselor any type ol Hhg) Pay per click - only pay for clicks on your ads.
especially useful on low quantity listings V' Multiply sales on multi-quantity listings,

especially useful in highly competitive categories

“Comparing promoted to non-promoted items. Results may vary. Internal eBay data (Jan 2024 - Mar 2024).

@ Add listings

Select your listings individually, create rules, orimport in bulk

L FER N R

( Managelistings ) @ 34listings in this campaign

+55 Promote 58 listings to drive more sales

items Listings promoted with a priority strategy had 35% more sales, on

Ad rate impact ©

N/A

Your ad rate impact could not be
calculated.

© The system has insufficient data to
calculate the estimated impression
share of this campaign. Please select
additional listings or try again later.

Help & resources

We're here to help you create effective
ad campaigns that connect you with
buyers across eBay and beyond.

- Learn the basics of campaign
creation in Seller Help

- Give us feedback

Review campaign

sl EfEHE-o

eb-/ advertising
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FroR—2EEETE (Campaign Dashboard) D #EE

FroNR—VEBEEANDT I ERAFE:

NR1: [GEEEE @ (Advertising dashboard) IZAY , Fv 2 R—28EEHE ( Campaign overview Tl View all campaigns 1% %
JyILES,

/IXR2: [ EEEE (Advertising dashboard) IZAY, ZRIDFES —S 3> A=a—DI Campaignl27&9)vILET,

CCTCIMNB)TENILEF o R—2D 00, T L5, ILEERH. ROASZHEZELFEYT.

Campaigns showing1-25 out of 761 :
paig wing ou What'snew  Give us feedback Create new campaign
Manage performance across all of your campaigns. Learn more

Promoted Listings v Campaign strategy v Status v Clearall Q Customize table ' Past 31days v
Clicks ® sales ® Adfees ©® roAs ®
16,110 EU €9,920,173.79 EU €12,158,407.72 0.82

A 207.44% vs. prior time period A 136.63% vs. prior time period A 1,000%+ vs. prior time period v 86.95% vs. prior time period

CCTEREBLESAT . [LEHE. [NERXRT—FRETAINEI T LT, ST BILEF v N—2EHERTEET,

N
Dashboarg Campalgns Showing 1:25 out of 474 What'snew Talktoanexpert Give us feedback Create new campaign
Manage performance across all of your campaigns. Learn more
| Campaigns
Promoted Listings ~ | Campaign strategy ~ Status A Clearall Q Past7days v
All All v
s Al Adfees @ rROAS @
Promoted Listings v General strategy .
9 Active
§ 9 $101.13 414.02
Promoted Stores Priority strategy Paused
. period N sriod A 1,000%+ vs. prior time period No activity in the prior time period
Promoted Offsite Scheduled
D Actions Campaign it Ended Status 1 Daily budget i1 Listings 11 Impressions it Clicks i1
. Advanced Campaign Pending . 1760
O : 11/28/202312:30:47 Active $ - 5 0 0
O : sdfasdf Fromoted Listings Active $| .00 P 0 0
Priority

0 Priority - 07/11/2024,10:31  Fromoted Listings Active $| m 88 0 0
0 %VM, E:c;:::)ted Listings Adtive $ ‘ 7500 89 o o
O %"M" Fomoted Listings Active $| 5.00 90 ) 0
1 2 3 4 5 6 7 eee 19 > Items per page 25 v

[Action1FID3 DD REV)VIT 5B FrYoR=—2BEIVVITHE AT D FrYoR—UFREELELFETY,

R vUR—VDIEE BT L FrUR—VEMAN—DICTIEATE. &
R BIZELDT—HEREFMIFREME T
TI'S—I*O)E ﬁ‘f%i o
& v CEXIE

T e advertising
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FroR—2EHlR— (Campaign details page)
FroR—VHMR—ADTIERFE:
1. [GEEEET (Advertising dashboard) IZAY, Fv R— 4
(Campaign overview) TIE#RZ D ¥ o R—2 2% 9)vILET,
2. FroR—VEEBEEHCTELDFYR—2BEI)vILET,

TELGIBEDINT A —T O RENREFEZBLE CCTCFAN—"DEKNIGIRZE -
7-0 lﬁ% ?%di\j_o

Dashboard > Campaigns > Sabarb test - 2 Priority - 09... Generate report Edit campaign

Campaign Campaign status Ad type Targeting Target daily budget Campaign duration
Sabar b test - 2 Priority - 09/09/202... Active Promoted Listings ~ Manual $14.00 7/ Sep 9, 2024 - Continuous /
© Limited by budget Priority Dynamic bidding

@ Your campaign was paused 75.0% of the time over the last 7 days because you reached your daily budget. Update to suggested budget: $16.00

1,768 $0.00 ©Ciicks mSales 4 AdFees

¥ 48.78% vs. prior time
period 0.00% vs. prior time period

Listings in this campaign  showing1-25 outof 207

Listings Ad groups Keywords

C] Photo Title 4t Ad group it Status 1 Current price it Available quantity it ROAS it
~ 0-05c5ec10-b0d3-47ff-891b- Nepal (test, 0-002d5d52-06 (@) Active $57,425.00 10 0.00
@] e a24d7a82398e Test Item-1724371382008 §9-4064-909b-b161c71f54...
160035616399
0-07290d5e-14cd-4c45-86c0- Books (test, 0-0082f15d-1f91 @ Active $13,372.00 10
@) 0 00b10b595dba Test Item-1724366377396 =403f-b98c-79a59¢18bc29,...
160035614198

460

420

Campaign performance Customize metrics Promoted status - priority Past7days v
© Metrics are reported in near real-time, allow ap i 72 hours to ile. All reporting data will be in your site timezone.

sales ©@ clicks @ Performance

$3,144.60 2,904 $60000

v 51.29% vs. prior time v 48.74% vs. prior time —a

period period

$300.00
Quantitysold © Adfees @ #0100
Jun23 Jun24 Jun 25 Jun26 Jun27 Jun 28 Jun29

(Left axis: ad fees and sales; right axis: clicks)

Categories v Alladgroups ~ ) [ Status + Q Customize table (.CETETE

CCTC MG LETIN—T, F—T—REEDF > R—2 FHMIEIHRZEZL, F+
NR—VREEEETEET,

T e advertising
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02 Promoted Listings

Promoted Listings& (& ?
HRERETOE—230F5H2ET. RLMEEYR—IFET,

TOE—avHREERT L LLTOZENTTREICARYET,

e
- RERCHSERERTY HILT, HARRORRILES

O, FYBLDNAY—Z5|EfHT, TLZRELFTT,
’ - REANDEBEARELGAETEDRRBEEERLES,
- FOPTOVEER—UTLEEF v OR—VEER-BELE
ERS

TOE—2a o HREFERATIEE. E5—DEDRAZ—XIZEHET 2DODLEHBNSERTEET,
Promoted Listings — General (LL'F PLG), Promoted Listings — Priority (LLF PLP)

I —&HmDRREH

W&RYA: eBay kEH., ZE. KAV, A—RANSUYT  ABUTF  ITFVR AFHEARSLY

+5—LR)L: ARPEEEAT Above StandardZFE7=IEl Top Rated 1D F7HHovk
H & EE M H % ( Fixed Price) , 7—23>a> & ( Auction) (PLGOD &%
=)

LUTOATIUOHERIETOE—230 TEF R A 155 - KEIR5E (Wholesale) . HEE (Cars,
Vehicles) . 77—k/\4 (Motorcycles) ., 1 X +F4vk (Events Tickets) . AE)E (Property) . & F4
/A3 (E-Cigarettes, Vapes) 8&UZDT7 I H!)—,

O F—HiavBLUA—5Sa BNk (Auction Buy It Now) D & (. PLGTOH FOE—3vT
TFEI,

o LtEROEEEZB-IHIEHRLTIOE—2AVARETT BEFVYOR—UERE. £HEH-THR
DHHTH FDIEN (A Listing) IR—IIZRFRSNET,

T e advertising
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TJOE—2avHED2DD L EEBDEL

Promoted Listings — Priority
PLP

FHIWETIL:H)vOBE( CPC)

LER: BRERR—, AREMR—J. Z0Mto
B

Ak

FYSLDRHH#E: HRREAEOMOESERIC
BREShFET,

TRV EADIBE : F—T—RFLR—b, 1V —1ER
BLAR—FEELCT, M V—ORETEOTR
VFEBEBTEFT .

HamBokas 5/ mE: PLPAEYICER
THET HRIFEBOEH., VYO, aV/—
SAVELREDERIEMESY BRI LEESRCENT
=F7,

FRAY—:

PLPI&. BARER R — T U5t BEHS ., /N1 —
DBFETEESI—T ML=V ES—ITELTLVE
9. #E M. ARBE S, AN EEROTOE—ay
[SELTWET,

LERA:

LEERK. F#HGMN1BIZRITERS-3RTDY
Ny ZEDER(CPC)DEEHZE>TRESNE
j_o

Promoted Listings — General
PLG

XHWETIL: EREME( CPS)

LER:-BRRBERRA—V. ARRMR—Y. eBayy
1FRDOEDDIJAT. eBayy it

FEEA) vk

FYBLDES—I)—F: IEEEHLEND, LYSBLD
NN —ZBIEHITET .

BRFEEFDOH I (v —DTAE—avEhi-H
RZEI)YILTHBALIEBEICOA TS RELE
Yo

HELZLERN: MEGRECTRErroR— 2R
" EE-E%*-;- °

FRAY—:

LEZVDTHATHE5—, eBayTOEFELKE
BT EI—ICBLTOET . AFFRADITATOH A
[SELTWFET,

LERA:

PLGLAEHZRBLTHMAEXREN-BE . LEER
MERINFET,

eb-/ advertising
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Promoted Listings - i

Promoted Listings — General(PLG) &(& ?

PLGIE. BRI E! (Cost-Per-Sale) DILEY—4 T4V T BIETY , eBayH 1 RN DL ERIZT I+
AT BHILET HREROBHER LZEZYER—FL. KYUBLDNAVY—IZ—FFHDIZKILEFET,

PLGO X R E#E

t5—LAN)L: A7 EEHi AT Above Standard JE =& Top Rated IO F7HH Uk
H R E R E5E ffi4& & (Fixed price) . A7—2 3> & (Auction) (PLGD & X R )

o LEZVHDHTHRTSES . eBayTOEENELALI-LES—IZELTWET,
o BRALGHADTOE—LavZERHTEFYPLCIIHADEMERLEICELTEY, AT £
E~DRREICELTVEY,

HEFroR—VBROLESRICRRShHHMIE
EDISITRFYFEIT M ?

HamEROFBHESDHDHHDEU
1. AIER (B, 208U, FMEREA. BHLE) ERGMICREE 52 LF. TGV A LN LEE
DEEMRZLYRHIEL., GEMREEDHIDITRILET,
2. mIFHRDBED/NTA—IVAFFEICEETT . AvN\—DavRQENH AT, PLGTEH
EELONGVOAIREELHYFETS .
3. BENOHALEMEERELET . LEMELABIIE., PLCLETEHEFONHAREMLA
=SFYET,

T eb~advertising
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Relbtac: dysonhecciyer dysonsiwsp Oyscn veouumclesaer dysonvecuum dysonheir yionviS dysoavil dysonvddyson corhess vacu]

Category.
a

85000 rosuitsfordyson ) Sve this searoh Sogingto 12|

Home’ Garden @ rcin B Gomtton v DaverOptors sotbosten v 2+

ClaanerParts

Arpue OffcilDyson tor
Gertfoa. Refubis
Dyson Suy. ek 2ot

Official Dyson 5. $239.99
Certified - Refurbis N s i dyson
Fdkoddk Zpoduc,  rseshipning

Fr

v
100 Rotums | Froa Shipping

dysonoicia (79.944)95.8%

oBay Rofurbished

$239.99 L Sk
List price: 842082 44%

Dyson Airwrap™ Multi-styler Complete Long

Buy It Now
Offia Dyson Stor | Froe Retums | Free Shigping
Free shipping Gortiiod: Refurbished
Free returns $359.99 Pr——
@ eBay Refurbished g e3ese 4o on dyson
714+ sold Froo shipping
Sponsored @ eBay Refurbished
i

Dyson Airwrap¥
7y Dyson V8 Cordless Vacuum | Silver | New Open Box

P officilDyson tora1 2 YearWarranty| Foa Sipping
Brand Now
. Kok 3 proetatings
Trpe. $249.99 dysonoficial (9944) 55.8%

BERBRA—
BROLE. R, FHIC
RIRSNDIRER DB

o Y e [ —

atogory
& 1700+ et fordyson srwap 9 Sove s gt 127

olor
Dyson Ainurap™ Multi-styler Complets Long

I_ $35999
ages: .ll G oot duson
Foe oo
O ks "
O s

Vidoo Games & Consces dysonoticel (99947 95.3%

122 sd

) s e Sponsored items based on your rec

) bocken Dyson Corrsle Stsightener | Cordless

Offcial Dyson Stor | Free Retums o
0 pusio Gorio Rafubishad
) Mutistr

O consrr
[apss

) et o
0 v
O sttt
0 Ramgonce
O snapecimca:

A © o ¢
dus
$ -

DysonBigBallMulti  Dyson V8 Origin Dyson V8 Cor

LONG (UsED)

$349.50

L Vacuum|Sih

$17999 54069 $17999 5005 19999 ¢

ntogriytecn (21055) 9y

eBayH 1/ FADF Dt

DIJ/FR

YAMeBay. lRFEHRFEIEHE T L
B h—LR—=DiE

mmmmmm $cb

Dyson Ball Mult Floor Origin Upright Vacuum |
Fuchsia | Refurbished
e

W g Ol

oo Suparac o Onr|

© Lt Reeaed oot
wa
2999

Gi

Similar Items

- ° ‘é- °

Dyson Supers
e @ Certified Refurt,

eneration

ne oo ot Sponsored
Oyion Vi i+ ot DysontabAnenaiz0rgin V) W e s A @ o
Gortfadhabetitad K:w;nv:;lm = == Dyson A«
san99 S99 4 e -
s ataired ooy Ratmiins @ T e ]

BEmiFlN—C RO LERD
1

Certified - Refurbishex
% % %k Kk *k (7)
$239.99

$429.99 - 44% off
Free shipping

@ cBay Refurbished

Google  dysonrefurished x 4@ a
A Shopng images Videos News 1 More ot
ity Cosess  Onwme  Forfets  Ch ettt O hewsy @ Sck St Canser
Feares A About 10800000 ests (034 seconc)
0 cotes Spomsored
B ¥ [/

~ Sponsored

B
. |
[ 3B Dyson-V11 Dyson-V10 Dyson - Ball Dyson- V8
. T ams  |[twmes || dave soo || aune
oot -

Pr— Dyson-Vi2 Puple Dson  Puple-Dyson“Easyto. Easytouse
Origin Cordles.. ~ Detect Plus.
$179.99 $549.98 i
Refurbished ave Ay refurbished Dyson technology.

o eBay $10 OFf&neerswho worcanour new machines - i

- m“wﬁ Supersonic™ Hair Dryer

Refubished Dyson Supersonie™ hlrcyer (ron/Fuchss) $219

Handheld  Vacuum

Dyson-Vv10
Total Clean.

269.99
Refurbished
eBay

Red- Dyson

Upright

9 Sm sk
Dysonron
Cyclone V0.
527999
Nordstrom Ra.
(200)
Easy to use
Lghtweight

>

eBay Y14t

REFAEPRREIVOVED

HazEd
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PLGTHAZTAE—avd 5158 HAENRFEENIESICOAKIVDAFRELET , BHIILLL
F1K & &L LERE(Ad rate) | FENAVY—NIOBBTIOE—avshi-HREEAL
SR, g, BBEH. RE. EOMDBEBRSNIFHEMEECHFT LISHT 5/ —E2T—DT
ER

IN=Y S 4

B L EHE
BEELEHNRE-—ERETIEEFINFEA, GEFYR—VHAPENWDOTHLENRELETEET,

BELENRIL TEDOBRFAIVILEF VY OANA—OIRNEEHEZERT LI —(TELTVLET,

FA4FSvYIEHE

FAFIVILENEL, eBayhBAME T HLEEMEICEDINT, LEMEZBTMICEHLET . CO
HEZERATIE. FHTEHTILENGLK, eBaymiZDEFH IR IGLTEEF Y UNR—EBRFHADH
HIREITRDIENTEFT

LBEXVYOR—VEBEICEFNADOHIREIZRE-VES5—F. FAFIVILEERED BEREERET
LTLEZEbY,

HEZEDQISICEERBLETH?
EDLEHEREREZEAIIEATL. HADOHNREEEIILTLEEREEETEET,
o SAFIVILENE LENED LR, LEHEDHEIE (modifier) ZFREI H_ET. TTOH
mDMEREEELFET,
o EELEHME INTOHRIH—SNEEELEHNREERYSH. BLOHGKICEMNDLER
RERTET DNERRTEET,

T eb~advertising



02-1 PLG - [E& X vIR—UERE

R L R—U B - IR R R
FAF2YYILEFRZE (Dynamic ad rate) #BRLIZIGE. LEFvOR—2HDUR
FDILEHEL, eBayW#HEITHLEHEICBAEHRINET,
UTORELGEREEHEALT. GEREEISICEETEET,

@ Select ad rate strategy

An ad rate is the percentage of your item's total sale amount that is charged when a buyer clicks your general ad
and purchases any of your general Promoted Listings within 30 days.

4% Dynamic ad rate = Fixed ad rate
Ad rates automatically update to the daily Manually manage your ad rates, they’ll remain
suggestion the same until you edit them

Today’s ad rates for your listings range between 6.7% - 9.8%

Advanced settings ~

() setanad rate cap ®

(1) set ad rate modifier ®

o [LEHEMDLEIR (Adrate cap)

BRADHRELENEDLREEZRELTT . LEHEDLRN 7%0DEE. 8
BOHEELEHMEN10%THoTEH. LEMBFI TSICEHNFT,

o [LEHEDMIFAZ(E (A rate modifier)
FHWEFETHA2BEEOHELEHELIYIE VNN —tT—U%ERTBHIET,
FAFIVIILEREZRELET,

T eb~advertising
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PLGODLEF Yo R—ER7TAEAR

eb ok A (Q Search for anything

SellerHub )@

Messages (0)

Overview ~ Orders v Listings v Marketing v ising v Store v v Payments v Research v  Reports v

Dashboard Advertising

Campaigns

What'snew  Give us feedback Create new campaign

eb

Campaign setup

Create a new campaign

( N

eb o) eb Search oY

bl il = il

Promote your listings Promote your store Promote offsite
Connect with more buyers and
drive sales on eBay.

\ J

Attract interested buyers to your
eBay store.

Promote your listings off eBay to
reach new buyers.

@ cChoose your campaign strategy
This determines your level of access to ad placements, controls, and how you'll be charged. Help me choose

7

~

General Priority

4100% more visibility, on average.' 4 200% more visibility, on average.'

V' Basic access to ad placements across eBay V' Preferential ranking in ad placements across
Vv Pay per sale - only pay a fee when an item sells eBay

v ke :
v Accelerate sales on any type of listing, Pay per click - only pay for clicks on your ads

especially useful on low quantity listings v/ Multiply sales on multi-quantity listings,

especially useful in highly competitive categories

\ J

“Comparing promoted to non-promoted items. Results may vary. Internal eBay data (Jan 2024 - Mar 2024).

: Add listings

Select your listings individually, create rules, orimport in bulk.

+ Add listings

@ sSelect ad rate strategy

An ad rate is the percentage of your item's total sale amount that is charged when a buyer clicks your general ad
and purchases any of your general Promoted Listings within 30 days.

Dynamic ad rate < Fixed ad rate

Ad rates automatically update to the daily Manually manage your ad rates, they’ll remain
suggestion the same until you edit them

Today’s ad rates for your listings range between 6.7% - 9.8%

ATYI1:

t+5—/\TJ (Seller Hub) IZ7 9+ X
[54 (Advertising) 1293 a> %0
vy

ATvT2:
LWV ST v R—VZERIZI Y
9

(Create new campaign)

ATvT3:
[FoE— 3> HamZEER
(Promote your Listings)

ATy 4:
[General % &1R

ATv75: % (Add listings)

ATvT6: [LEFEERREER
(Ad rate strategy)

FAF2yIEEFE (Dynamic ad rate)
(F. BHEESNLIBEICBEEHSN.
ERLGLTHRFHEHFTEET,

o HAFIyYILEHRE (Dynamic ad
rate) BRI BIHFE L. ATV IT%E
SHLTIEE,

o [EFE[LE#E (Dynamic ad rate) &
BIRTBIEEIE. ATV T8ESHEL
TLZALY,

eb-/ advertising
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@ Select ad rate strategy 1‘7‘7707 :
An ad rate is the percentage of your item's total sale amount that is charged when a buyer clicks your general ad 9\ ,rd_s‘ybrz\%*sl'ﬁ ( Dynam|C ad
and purchases any of your general Promoted Listings within 30 days. rate) %E#\I l,f:i%ﬁ . UT %Eﬁi —G
4% Dynamic ad rate ( < Fixed ad rate \ :éeaz_d— o
:«:gr::zz:tomatically update to the daily mzn:;!\é r::t?laygoe;y:dn:i ta:err:tes, they’ll remain ® ,2: *‘I_% J: BE (Ad rate ca p)
Today’s ad rates for your listings range between 6.7% - 98% ) ﬂ E 0) *ﬁ r!-; *‘I‘ﬁ 0) H_x

EFZRETEET,
o [LEHEIEIEE (A rate
modifier) : & H D #EE L &5

() Set ad rate modifier ® 2XYEELVN—T—U%
BRETEEY,

Advanced settings ~

() Setanad rate cap ®

Apply single ad rate

90 | % ATv78: EELEHE (Fixed ad
- rate) Z:E R LB E . L TEHRET
Customize individual ad rates CEXIE
l Manage ad rates ® j’/\'CO)Pﬁ al) XT’(/? 1z ﬁ
Campaign listings showing1-22outof22 - 0) E &£ m%*#ﬁ%ﬁﬁﬁ -3_%)
\ Categories \/\ \/ Price v /\ \::/Quanmy v /\ \::'VBrand v:w / Condition v w’:Formax v ) Q (;rﬂulkUDdﬂtead rates v (Apply Slngle ad rate)
Photo Title Price it Quantity it Days onssite it Today's suggested ad rate Your ad rate L 1@ /’Z 0) Fﬁ IJ XT’],/ 7 0) r._

. P o Cat2741- 644516391869 83978900 o0 - % 50 % EHEENRITAXT S
(Customize individual ad
rates) , 5 B D RLEHE
(Today’s suggested ad rate)
@ Settings ESEICTHLEEREFOLE

Name your campaign j— o
Campaign name
Sneakers promotion Fall 2023 x7__‘y709 : 4—__\,,:/,\0_~/,|%$E0)t‘y I\
29/ sb 7\‘/70
Set campaign dates L #”\4-\//\0_\/ % §A jj
Start date End date o #’Vs//\o_yo)ﬁﬁylﬁ\ E tﬁgT E
5/4/2023 (=] Continuous (=] %EQJHE-'
ATv710:

FroR—UBREMNTET LD,
By launching your campaign, you agree to the Marketing ProgramTerms | Cancel m r La u nCh J E 9 IJ \yb L, T#*’//\_‘/
ZRRLES,

T eb~advertising
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5
FYoR—UETE - BRIRT142T DEN

AddTisHings [RTvT5: BERIART42J DEM (A Listings) 1T
Select your listings individually, create rules, orimport in bulk. (i N *E%&G) ﬁif—c“ﬁ:ﬁ |:I|:|I:| U Z%{)ﬁ‘i-‘-"\——v‘//\c’—‘/[:jﬁ

MmTcEEY,
E&HI-E3<EEEM( Rule-based) :

COBMBEEERT HE. BRURTALYT NEBMISRIREN, F 02 R—> O SEEME Y
TEES, IV AT MEEEEDERERET BIET. ZOL—ILIE—BT 5T TOH
RURT ALY DEBMIZE v R—USEMENET,

DATLIFEAEEZFHMEL. L ESNz. EESN -, FEEHEHET OG- -EHR
DRATAV T WERELIZIL—ILIZ—HT N EIITHIBILET  FRELIZIL—ILIZ—HIT SERY
ATV HHNIE. TNLIFEBMICFroR—VITEMEN, IL—ILIZ—BLELG- BRI R
TAV T FHIBRENFET,

Add listings to your campaign
Manual Rule-based Csv Item IDs
Create a rule to automate listing selection
Current and future listings will automatically be added and removed from your campaign based on the rule you set. Rules are set for the duration of your campaign.
Add current and future listings that 276 qualifying listings Q
PP Reset
match these criteria
© AQualifying listings already included in a paused general campaign can't be promoted using rules. To add
Category All v these listings to this campaign, remove them from the paused general campaigns or end those campaigns.
Price range All v Photo Title 2 Price 1t Category
d 0-001fb471-c275-4f30-b701-3646aedd453f... Malaysia (1963-
Brand All v g 160035614209 $74,872.00 Now)
R 0-012f5625-f925-468e-824a-83789a85dafc... i
Condition All v ° 160035615918 $38,277.00 China
"
() Only recommended listings s 0-01f8dbd3-e851-4a2a-9e71-cccld037a0bb... $1.078.00 Action Figures
- 160035616240 ! )
Your campaign will automatically include listings in all categories
i i i it 0-023aa3f5-bfal-457c-ba8l-272e14394552... Confederate
priced any price from all brands that are in any condition. E 160035615766 $82,584.00 Statés
0-02a6d671-064b-4043-bd78-... o
#0686 it $21,337.00 India (1947-Now)
0-03cac047-2b2f-411f-8f4b-8239d5295728... Other Lenses &
- 160035616063 $3.778.00 Filters
A 0-03f251a3-714b-4113-9aac-b553d6ff273b... | .
m e $10,731.00 Men's Clothing
.l g;qltefii/:g—26de—4952—80be-5795e5e9cd... $29,819.00 Action Figures

T e advertising
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F BB (Manual) : 7TV, g, EE, TSURLGEDESRKRABEIZE IV TERIVRTIVT2E
BMIBIRTESEH., FroR—riLVI<HITEET,

Add listings to your campaign

Manual Rule-based csv Item IDs
Active listings showing1-22 out of 22 Clear selections
<Categories v) CPrice \/) (Quanmy \/> (Brand v> (Condition \/> <Formal v) CAIIeIigiblelistings \/> Q
D Photo Title Price it Quantity i1 Sold it Days onssite it Search impressions 11
- ES-DFIJIE:iir;ECat1274H-]644518391869 $39,789.00 10 0 851 0
D g g»olzl_g‘:t[ir?g;)aﬂ39796-]644518730940 $56,314.00 10 0 851 0
3 0-PL_Iltem_Cat160840-1685987367494 $10,349.00
O ﬂ 160028724121 (No bids 1 N e 9
1 Items perpage | 100 v

1listing selected Cancel Add listings

BRIV AT1>J IDOFYFTA—E (item IDs) :
ERIDET7YIA—R3AET, TAE—1 3 L-LVE &R
YRT 4T %S EOGEMTEET , BRIDEAANFE (&
OE—&AR—XFLTEMLET T EFEFH TR
U)o

CSVI7A/ILDFTyFa—F:
EmiDEENITH ST DL EREESLCSY
74 IWVET7yTO—KLET,

Add listings to your campaign Add listings to your campaign
Manual Rule-based csv Item IDs Manual Rule-based csv Item IDs
Upload CSV file Enter item IDs
Upload a CSV file with up to 50,000 item IDs to add to your campaign. View formatting requirements Paste or type item IDs separated by rows or commas.

Enter item IDs one per row or comma separated

Drop your file here
OR

Select file to upload

Vi

(" cancel Add listings w/ Cancel ) Add listings

T eb~advertising
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BlELE#E (Fixed ad rate) #ZIRL-HE . LERRIT—BELTRY ., —EREITHEERINTE
Ao T R—VEIRBIRIZWV DO THLEHEEZER TEET,

@ select ad rate strategy

An ad rate is the percentage of your item's total sale amount that is charged when a buyer clicks your general
ad and purchases any of your promoted listings within 30 days.

9

i Dynamic ad rate ¥ Fixed ad rate
Ad rates automatically update to the daily Manually manage your ad rates, they'll
suggestion remain the same until you edit them

J

Today's ad rates range between 8% and 12%

Apply single ad rate

90 (%

Customize individual ad rates

o FYR—VADIRTOBERIRTAVIICE—DLEEREZHRETEET, [Apply single ad
rate | D FIZEEHEDEREE A DL TS,
o LREMEENRATAXTEET, [Customize individual ad rates 127"y L TILEREHER—
CIZBBLET,
O iLEBBERIRTAVTIZEMNDOEELENEERETEET,
o ii. ¥l LEHEE—EFE#H (Bulk update ad rates) LT, F¥roR—UHRDITRTOE
MIARTAV T DIEEMEEEETEET,
Manage ad rates

Campaign listings showing1-22 out of 22

e : N7 55 N " N N7 - N [~ &
( Categories v ( Price v )( Quantity v )( Brand v )( Conditon v |( Format v )
\ 7 N\, 7N\ J \ J \ J \_ B4

ra ~
Q ([ Bulkupdate ad rates v /\

Photo Title Price it Quantity i1 Days on site it Today's suggested ad rate Your ad rate
. ]l)é—glééllt]irz:_’%a11274ﬂ—1644518391869 $39,789.00 10 851 12% 90 %
g P Ca39796-1644816730940 $56,314.00 10 851 12% %0 %
ﬂ f)é-gléilggzma(z)?ﬂ60840-1655987367494 $10,349.00 ] 371 8% 90 %
£ .' ! ]l)évglééléﬁ;zml:gsa;l65254-1685987297554 $8,353.00 ] 37 8% 90 %
1 Items per page 100 v

| ey advertusing
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PLGIEEHRRE(ZENDH)

o HAFIvyEEE®( Dynamic ad rate) DEFAEHERLET,

BAFIVILEREEIRTIE. LEHENBEOHERSICBENICEHFINET . LEHEEEE
RETAET AAFTIVILEHEERETEE T, CNIZEKY ., LREITEICHESE HEFHFTEET,
° BURTFAT DA IN—TaVEISERTS:
o ATyl arviEEl A arN—Iar BN, FEIEEXAALHEWERIURATAUT 1L, LEH

ENT TITHWMES . M OBERIV AT 7 BRICHEN GG L, —FELEZRETL TS
LY,

o IIVIREHAENAVN—DavENMEVERIRTOTF BRVATAOTITRBEIEORINH
HMFEREL . AL, B RESALETER AT OREEZREIEL TS,

— X B7FEE D R A

T—AT A — "
sty T—3EIR B%EA BENEES
Click 91)9% LENES—IZ&->THOY IS f-EH,
viay Click-th h-Rat T, 5= = ~ [ElAA T —l< \ A |C
(Clic N 7T B ERLET . AU BRI MG EE RIS S
CETHOYYYRER ESEBENTEET,
CVR s
(Sales-Conversion- /s o 7= [LEICEDIRTEEXE V'),
. v
a2 N—T Rate)

Y | , EEES LTt . FRE 1—Sas SRR [ (=
. e tity sold B 5EE ¥ . s
Sav Quantity so RFEEXH EoThi-bENf-BREE .

LEED )yl TRIEaA—aV BIERIZR AL

Ads Sales &L

)
o}

T E&%E,
Ad fees LEE [GEDFERIZHAN-T-82E
BRTAA s BEICEDFTLEE | LEEREDHEE, ROASHSDIES.

EEBRENE LEEINILTRILDFRELEEZEH-0T ZEEEKRLET,
2= L7=M>T. ROASHEWFE . [RENT+—I U RIZRIF
T,

~ <3~ (Return on

Advertising Spend)

T eb~advertising
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FrooR—VEBT)T7, FooR—VHBAR—2 25—\ TDILER—r I 30 hbFT o R—2LIR—E
AHon—KTEEY,

° #—V)&—)%IEI'JT'GD?I‘(’—F’E@"?‘/ (D Collapse Campaigns showing1-25 out of 247
Manage performance across all of your campaigns. Learn more
o Dashboard
A—k: —
Campaigns Promoted Listings v | [ Generalstrategy v | [ Status v Clearall
- . Ad settil i
FroR—UEBTYTITAY, T1£4E]1( Action) o o © e ©
. Fulkmanage 0] $387,697.98
@#*’y&_yo)*ﬁl:&é’-‘l—\gsjébIJ‘y7L/~ rl/ Account manager
5 ¥ 100.00% vs. prior time period A 91.06% vs. prior time]
recommendations
R—hZ 4 L) (Generate reports) #ERLET,
C] Actions Campaign {1 Ad type It
_ . . . D : Uday Suggested General ... Promoted Listings
°  FrUR—UBHER—STLR—MESL Y O— '
© Your¢ Generate reports 29, 2025. To maintain your current visibility an:
IN . O Pause ed Promoted Listings
End General
© Yourreportis ready! "Listing report" Download now X 1dayago
N S . Uday G |- Pi ted Listil
FroNR—VEEIYTT, Lik—bEFoo0—kL O e e

WX R—VFRDIT, T R—=DEET)YD

Collapse (O Actions  Campaign it Adtype it Status 4
el - el N O
LT#JV‘JA_‘J Eiﬁm/\_y"$§ﬁ L/ ~ r#’\"‘/’\ > @) s Uday Suggested General ... Promoted Listings Active
Dashboard : General

é*ﬁ%J ( Ed't Campa'gn) o)*ﬁl:%é |— b?ﬁ— FEE Campaigns © Your campaign is ending on Jul 29, 2025. To maintain your current visibility and continue cap

. Ad settings D s pls rule-based Promoted Listings Active
: G |
k1 (Generate reports) #2)vHoLET,
Bulkmanage © Yourreportis ready! "Listing report" Downloadnow X 1dayago
Account manager O . Uday General -... Promoted Listings Active
recommendations 8 General
Dashboard > Campaigns > Uday Suggested General - ... Generate report Edit campaign
Campaign Campaign status Ad type Ad rate Ad rate range Campaign duration
Uday Suggested General - 07/25/2... v Active Promoted Listings Fixed 6% - 9% Jul 25,2025 - Jul 29,2025 2
General
Generate report X
i i IS o N, fbs ~ o . =3 o s
Choose the time period and report type to generate. 4'_)(;//\—/ B IEII)?&#JVJI\—/Eiﬁ/\_VODm

Select time period 73_—6\ P}-]-:ll:llzluxffs/ﬁ‘l/ﬂ_s_l‘( LIStIng report) E@@D
( Past 31days v D_F—Ggij_o @@DD—FLT:L‘Dﬂf—Fa)ﬁﬂFHﬁéJ‘g
et ~ RUTLA— &S O—FLET,

Select report
Choose one or more report types to download.

Listing report

Use this report to understand the listing-level performance for the listings in your general

campaigns.

e R e advertising
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'L7R—bkJ(Report) €923 TA ™ A—R:
&D Coliapse Downloads l-/'-ﬁ_ I\gj‘—c‘\ }:l_b\grﬁrbyn_lsj
emms (Downloads) &KL, [LAR—rEA D2 O—

Downioads Get more information about your business

Hhmmgaymeusen o By ol K 1 (Download report) R2 &0 ILET,

Overview  Orders v Listings v Marketing v Advertising v Store v Performance v Payments v Research v | Reports v

[545 1 (Advertising) Z:24R L . [ Promoted Listings — General J%:&RLE Y,

x Dow = : x Dow™
Select report source Done Select campaign strategy Done
Select report Select report
QO orders (O Promoted Listings - General
Source . Source > Download reports for your Promoted Listings -
Select report source 1 O Listings Advertising General campaigns.
O Advertising Campaign strategy + (O Promoted Listings - Priority
Select campaign strategy Download reports for your Promoted Listings -
Priority campaigns.
X Dov
Select report type Done
Select report
@ Listing
Source > View listing-level performance for the listings in
Adbvertising your General campaigns.
Campaign strategy >

Promoted Listings - General g*rb > A— I:L,f: [, \ I./7|_€_ I\O)'ﬁﬁ Fﬂﬁ EJ‘%*R L/—C < ﬁ

ol : gl AT 4% LiR—b (Listing report) &4 >
i ” D—Pbij—o

Additional details

Review and update information as needed

Campaigns

27 campaigns selected >
Time unit >
Summary
Date range N
This Week

T eb~advertising
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Promoted Listings -
Priority (PLP)

M=

IN=E- 93¢
LEBE

X R—VBRE
BERRER
[E&LR—




02-2 PLP#I &
PLP&IE?

PLPIE. V) VB RDLEY—7 T4V B TY . F—T7—FDEHCFEEE
BENBELGREEBLTFvoA—UZHEIL. EROLERICLEZEZRTY HC
ET.BRIVARTAVT DEIT4v0ENRMIIEOL, T LEZR LSEHIENTEE

j—o

PLPD L &1

Dyson Su,_g

Official Dyson S
Certified - Refurbis
FJrk ok Zproduc,

@

$239.99

List price: $42088 44%
Buy It Now

Free shipping

Free returns

@ eBay Refurbished
714+ sold

Dyson Airwrap?

) Official Dyszé® £ 4
o, Certifis
Tvpe $249.99

51
i<

N == =k

B A EER—

Bl —CADLERD

!l

y ma

3 e

i [ ] =
1

Similaritems 1 (L]
hack on s suggestions | Ses i |
4 o Snopng:
/ - B

RRBERA—D
BRED LI, FfE. FERIS
RRSNDLERDH

>
T DD IHFR
My eBay. BRSEFRFEIFHRTL
B R—LR— Z0ith
28

eb-/advertising



02-2 PLP# &
PLPOXZ T Ak

tS5—LAR)JL: A7 EHE AT Above Standard jFE7=1& Top Rated IO 7 H Ik

YRT42 B BEMi&) A T14205

FLHEBEN-BERIRTAUT (. M09 8MIRIEET,
ANTFRATENFDERELGERIRATAOT X LERZERTHARMEAELYET,
FENEKARDHIERIRTAUT 1. V)0 aRICRFEICE R TEET,

PLPOEERICERTRENIBRIRATAVTIAICE>TREYET

M

PLPO A &I SHELDTEHYELEAN . PLPROBERI ATV T IO ERIZEE
BIICRRSNFET

BRERBERDIBR—LR—ILGEDLERICRTIND=HIZIX. PLPORENBETY

1.

PLPOLEDAIBRETRTERTER I HOIK. . BRIRT(VTBRORELEET
ER

BGRURATAVT ERIET HNAV—DRFREAEDEEMEN+ 2 THDH L (BEEDIEL
BRI)RATAVT(E TN TEINET ) TR BGRIRTAVT DRANTZ9T4XIZ
"D EEEOBNF—T—FEEIRTHENEETT,
NIA—IVADBEVER)RATAVTIEBRNSNES . N T+ RICEEEEZADOIRVE
BEHERIFOVN—DavETHY, aVN—DaV EZOBVDERV ATV IEEHINT IR
NENDAREELHYET,

ARLEfE, HIETE2F—T—FOERALEMORIBELELZBEROIDENHYFET EEALL
HifiDRKIELEE TEHAMLEMT. BHEINTIZBRASNLATREELHYET)

T —— eb/ advertising



02-2 PLP - [E&5&H
LEBRIFEDLSITHERSNETH 2

PLPIEEERIIUTOERDEEXZITET,
o AMNEM, LEIvIH, ILERDEEFIRT
BEXEYIR—VIT1BATERZRBEILLETA. BREEFTED 04EFBRILHLIEIHYFEEA VT

DBEIZEVWTH, LEERERELLBEREEFEFEETELIN. FEZOROAMN LGRS BREETFR
D2EFETELDGEENHYET .

HROLEERIF. $RXTOTOE—2avdRBARKIRATVTD 18HEYDED) vV EfE( CPC)D
BEHICEOTREYVET VUV IEMIE, AR TFARF =023V DRAICEDSVTOET,

PLPEZERALTEMIRATAVTETOE—2av T 558, 200ELGE—T T4V 7B (FE85—7
TA4VT  BEE—TT407) CIEEALBMDHRENRLGYET .

Targeted keywords (72) e e -
\\Match type v) ( Bid amount V) Q The suggested daily budget consider rs m d ma mi
) Keyword it Match type it ;‘.:;my's suggested Your bid fzg,? %‘ ?,11,3,?
() nationalism Exact v $0.41($0.28 - $0.75) $ 0.41 Choos budast
[ lanet Exact v $0.59 ($016 - $0.73) $ 0.59

FEA—T T4V TEERTS BEIA—7 T4 EERTS
BF—T—FICAHLBMETYFIATERET D DATLNEEMICAALBEBEERLET . X
WHENHYET, V')V EH (CPC) FERELZA ROV EfIE, BELIZ/RT LT I4IL
FLEMEBZLEEHYERE A, k1) B £ R (Maximum CPC) %8% 2

ZHILIEHBYFEE A,

=/ (V=2 L EEHDALGI)VIISHLTREShSIBENBYFTI A,  eBaylIRUaIUy
VERNT BEHDFYIETVET . VIV IShEEEITHLTOHRESNET .

T —— eb/ advertising
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BREEFH

o RAXBRFH (Target Daily Budget) &lE, BRTCHERI DX R—VICEPTEEHETLIEE

TY,
o 2025%6R18H &Y. BRALARNDEHFEADHITICEY. ARFEZEALTPLPO/ AT+ —
RUREHIELET

o FVUR—VIMBATERZRELLLEIN, HREEFEDIVABEEBRLILEHYFEEA, VT
NOBIZBEVWTH. LEERIIREL-BREFEFEZTERSH). FEZTOBOEMGREHRE
EBPED2EEFTLLEIHZEENHYET .

o HREEFEL. BEMEZARFEDHEDRELLYET , ALKRDOLEERZRELLL. BED
ZUVWBIZIEKYZDLEFTEEZERAL. TOMDBICIEIERFHIELET . CO7TO—FIZLY., Fv
UR=UDNKYMRMIZEY, RFEOE—VRERRRISEATEEY,

@ seta target daily budget 8 = ST .
Your target daily budget determines how much you could be charged for clicks on your ads. Learn more VZT'L\ b\ *E'Ij‘é _d— é E ’k E *?; % %%
© The suggested daily budget considers factors like item specifics and marketplace competition to find the E*R—G%i-d— o r % % % g ﬁj\ —GEJ:R

optimal balance of performance and cost.
9% 1(Choose your own budget) &
percey DVIILTFREEANTHELT

Choose your own budget %35-6—
[e]

$6.00

perday

FRFE
A ETOFPHRBRICRETDIERISOVTRFPEAXOERIZHL, UTOERLTL FIAEEEL
TS,
o AFETHRrUR—LZEMIKLEGSE. ARKERBUTEBASLEIHYFEEA,
BXERFPHE x EAADOEY A (PREEHIEAZET)
o AFEITTFEZARLLEGE. ARKEBERRBLUTEBASLEHYEEA,
BEICEPOLE24E + HLOARBRPH x BEAADEYAHK
o AFETHFYUR—ERTLEGS., ARKERBUTEBASCLEIHYFEEA,
BXERFPHE x BEADBEADSF v oR— 8 THKRTAZEL)FTOAHK

T —— eb/ advertising
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THORTSARA—9 3> DRE

F—I—FBRFSNDSE=UIZ, 1BID AL EAGESNET , eBayld. E5—DPLPEEDT R THOEM
BOVVIIZHLTRELET V)YV EMI (CPC) XAV RTZARF =023V DRAIZEDSNTEY,
NIE.BRIRTATDRE. F—T—FOBEME, ALEM, thD+>5—0 ALEfiLEDERIC
FOTRESNDERANBRINDZLELZEKRLET

ARLIZEET=15E | LE IR REBDLERICRRSNDAREEAHY . LENV )V IEND=TIZ, A
HEMERDEEALEMDBOERZER IS EITHEYFET,

BI1: /84— red shirtJZBELE-EBES

. EmAT4 AFLBE eBay

_ + AR B I
+5 LIORE| B | agseem AFLEEER FoRIER BEER
DIVF )
A =SB  1.50F/L 5 AFLIZETT LERIRREINEFLTA | LEERAERELEFEA
_ AFLIZEEFI V) EifE 1.50F L5
B =mE  3.00FL (AFLBEMAE LV COBREKRTERR 3.00R /LD TY AL, 3.00F
&) IWEBZAZEITIHYFEEA

B12: /84— red shirt]Z@ELI-EBE
_ BE&UART1 AFLE

_ .
€7 SHDRE | oy AFL#EER KoFER S
Asggm | AMLSER ‘ .
DeyFs, ([BABIRTALTO 91 BARIE1.00R LA
A =@mE 1.50KL 5 RENEL ANLE | COBRERTEFR 1.50F )LD TI AS. 1.50K
mAETITH ST IWEBZAEIIHYEEA
)

)
B EmE [3.00rL ARICHBTT |LHEEFRFRSNWFLEA | LEBRIIERELEFEA

C =aE  (1.008L ARICHBTT |LHERIRFRSNWFLA | LEBRIIERELEFEA

BRVATAVT  F—T—F, ALBffl, FrvoR—UBERFETNENI=—ITHAH. V) v Eif
(CPC) DEtEITETY

T —— eb/ advertising



02-2 PLP - [5&EE&
PLPL &1 &

BRIYRT1VY

B—TT1TB

F—T7—FAFLERR

BETIL—F (A

ELmR

FBi(Manual) : FEITEMTSCEIzEY ., HBOESRRABEIZEILvTFO
E—2avLEWERIATIUTERIRTEET,
= BEI<EEBIBM ( Rule-based) : BRI AT T DBMIL—IL(TSVKR, B

TV, &, REBLE)ER/ETEE. TOIL—IZ—BTITRTORARIR
T4 T RBEEMIC Ty R—VISEMEhET,

—3$& (Bulk) (Item IDs) : B & IDZ7vy7O—RL T, BRYRATAV T E2T(E0GE
meEEY,

BRS—7 71T
(Smart Targeting)
FSuhTA— L
FrIR—VEEE
HEMIRELLE

FBS—5T1>% ( Manual Targeting)
FroR—UETLICHIEL . F—T—FETDOTIYFEA
7. AR EMEEERETEET .

ED
S#4FE5 (Dynamic) | e Fixed)
EOKMBEER | U o e

ey i WOTHIRE - BIETEE
LEIT L= EZEBNIERSINET . BBIERSN L
ETN—TERETEIN. FLWVLEET IWL—TE=FHTHE

Groups) BLTH—T—FE A BB CEET,
X —7J—F ( Suggested Keywords)
X—0—K4a47 F—D—R3vFEL47 8L —8( Exact), 7L—X—¥
(Keyword Types) (Phrase) , I#iE—3( Broad).,
E24 35— —F ( Negative Keywords)
Eﬁfzwlﬂﬁﬁﬁ( Your ﬁﬁ)\ﬂ.ﬁﬁﬁ( Suggested
. Bid) e s :
)\*LE&'E.(Bld AT RI= 3 L Ol ﬁnnﬁ'l%‘éﬁﬂ rinﬂid)/\
Selection) B0 A AL B i IR L2 TH—IR, F—T—FiGE
= = NERICESVTHESWE
T
B R EB1#&% % ( Target Daily Budget)
BRTELDFvoR—V[CEPTIEERLETHIREETT . FvUoR—VIF1EAT
¥ # (Budget) BRERELLETH. AREEFTENIMEEZBISEEHYERE A, WVTHhD
BIZBWTH. GEERIIRELZARBEFEETESN. FIXZTOEOED
BEESAREEFEDUEETLLRLBENBYFET,
. I eb

ERRREIRER

CDBERIRTL2T DB
mesiar cEEGIZED
<B M (Rule-based)
FEIRLIGE . LSS
RDEREICL-TIX, &I
HEA—ST12T
(Smart Targeting) D&%
BIRTEET,

BHERELIhi=Tv>
R—VFEBHHEIZHRTETS
=®Iz. B8 —47 T4
TOFERESEHLET,

FAFIVYARLIF, 5E
NADHBHF—T—FARL
Hifiz BERICHRFTE
E

hTd)EEETERYR
T4 ETIN—TIT B
ZEEBEOHLET,

BILETIL—TI2hlE
120D F—J—KR%&E
A5 tabE810LE
-g-o

F—J—FEEHMICE
9 ALET. LEDHE
*RELTEET,

AFLE@AMETEDE, K
TmE.IVvOER IV
N—=DaVR(ICEEESR
SRR HYET

FTRTOBRIRATAYT
FEADFHEEEFLE
T, +HRHERDTE
&, 27Uy HEEOL, B
EEIEERITEHDIZ#% AL
5F7,

advertising
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ebay =z (T

Seller Hub

Overview  Orders v Listings v Marketing v | Advertising v

Dashboard

Advertising

Campaigns

Today's recommendations

Manage your current campaigns with these tips. Learn more

& Maximize your budget

17:36. Sellers saw 15% more sales, on

Adjust the daily budget for Priority - 01/15/2025,
average.

Performance v

() Keep driving sales

Suggested Priority - 02/12/2026, 11:14 is ending
soon. Sellers saw 30% more sales, on average.

Messages (498)

Payments v Research v  Reports v

TR  Create new campaign

What'snew  Giv

( ltView resutts )

& Maximize your budget

Adjust the daily budget for Priority - 02/26/2025,

14:40 travis test. Sellers saw 15% more sales, on
average.

Promote your listings

Connect with more buyers and
drive sales on eBay.
b .

eBay store.

i .

Promote your store

Attract interested buyers to your

Adjust budget Adjust end date Adjust budget
. >
eb 5/ Campaign setup
Create a new campaign
e )
eb eb Search «

O

Promote offsite

Promote your listings off eBay to
reach new buyers.

Q Choose your campaign strategy

General

4100% more visibility, on average.'

v/ Basic access to ad placements across eBay
V' Pay per sale - only pay a fee when an item sells

V' Accelerate sales on any type of listing,
especially useful on low quantity listings

" Add listings

+ Add listings

@ Sselect targeting strategy

This determines your level of access to ad placements, controls, and how you'll be charged. Help me choose

7

\.

Priority

4200% more visibility, on average.'

V' Preferential ranking in ad placements across
eBay

V' Pay per click - only pay for clicks on your ads

v Multiply sales on multi-quantity listings,
especially useful in highly competitive categories

'Comparing promoted to non-promoted items. Results may vary. Internal eBay data (Jan 2024 - Mar 2024).

Select your listings individually, create rules, orimport in bulk.

Your targeting strategy determines how your ads will find interested buyers.

@& Smart targeting

Automate your targeting for optimal ad
performance across eBay

< Manval targeting

Use keywords to manually target your ads
across eBay

ATv7T1:

+5—/\J (Seller Hub) IZ7 9+t X33
[[a%5 (Advertising) 122> a>&91v9
95

ATVT2:

LWV R—VEERUED
vy

(FRF o R—2%ER )

ATYF3:MTAE—L 3V RT4VT 1%
2R
(Promote Your Listings)

ATvF4: [Priority |%&R

ATv75: B RiEHEZENM | (Add
listings)z=21)v%

ATYT6: (3= T4 JE R |%81R
(Targeting Strategy)

o HiElLIhI=FroR—UEFFHE
[ZERET BICIE. RY—k2—4
T4V DERESBOLET,

® XV—RE—To U FERLS-
BEIE. RTYT13ZH#A TS
WV1THDEEFEZRET B,

o FEAI—4T1>4 (Manual
Targeting) Tl&. ¥—7—FA#L
BREERRL. EETIN—TEE
BTEFET,

eb-/advertising
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@ select keyword bidding strategy

Your keyword bidding strategy is how you'll manage the amount you pay for each click on your ad.

4% Dynamic bidding = Fixed bidding
Manually manage your keyword bids, they'll
remain the same until you edit them

Bids automatically update to the daily
suggested bid to keep your ads competitive

@ Manage ad groups
Your listings are organized into ad groups, targeted by the same keywords and keyword bids.
Powered by eBay.ai 4

RATYTT: F—T—F AFLEEREZ:EIR (Keyword
bidding strategy)

Ek:ZA4FZvIAEL (Dynamic bidding) IZ.
BRENDHEF—T—FAFZEERIIZHIFL
F7,

ATYVIT8 RET I—T4HERETS
ERBHIIBEEBMICILES IL—TIZmR S,

eBayM R Y HF—T—FEAFLEMMTERES
nFEy,

Art Posters (0-pl_item_caté Listings Keywords Bid range
0432-1644519071825) U 3 $0.35 - $0.64 . “ o N N
BBERSNIZILETIN—TeEET DRLED
o » _ BUMES (L, ATV T 13IZ#A TS 1B D
Art Prints (O-pl_item_cat721 Listings Keywords Bid range _
82-1644518737812) 1 10 $0.40 - $0.61 BIiEFEZFT B,
+7.more ad groups — - —
R 2FvT 9 BETL—TEFHTRET S
Manually edit 3 ad groups created for you based on your listings m%ﬁ‘)[/—jigg /ﬁbu?éﬂ\gb‘\&é%é
(%. TFETHRE ] (Manually edit)z2")voLE
ER
Edit ad groups ATYT10: [LET IV—TE=RE
ERS)
Ad group; (4) - » ‘ Deleteall ( + Adgroup )
Ad groups organize your listings so you can target them with shared keywords and keyword bids. & . _
o [LR&EJTIL—TEHE]
Nepal (test, 0-002d5d52- ( Ed |t)§ 7 IJ “J 7 l./ -C ,2: % 7\‘
0659-4064-90?b— ! Listings Keywords ! . Today'-s bid range Delete Edit _70 a.‘: i
::;:;c_zgfzg,z Lclztsézs 30 bubble mailers 8.5x12, +9 more $0.39 - $0.66 )L E = E L ';‘ o
° |_ ey _ ‘E
Nash (test, 0-001fb471- J-.E = 7 } b 70% Lj]u J
;iii;if::{::z?ll;_ ;i;(ings ;(evwor.ds Today's bid range Delete Edit (+Ad g rou p )é 7 |J \y 7 L 'C
01382096-3768-464- usto olio 20 It, +9 more $0.36 - $0.65 o .
857c-ab L\%g )L_jgﬁbu L,gf
ER
Listings | Keywords X7__‘y70 11: #'_ — Pg& E
Keyword targeting . .
Your keywords should match search terms that you think buyers will use to find the listings in your ad group. Learn more r'#'_ '7 - I\ J (KeyWO rdS)gj é
Add kevwords Targeted keywords (26) i% *R L, i -d_ o

Suggested (61) Add your own Negative Q

Ve ~ ~
Q Matchtype v ) ( Bidamount v+ )
S EAN /

Monthly
(J Keyword it Match type it searches [ Keyword it Match type it
(O dress Exact 865 (D andscape Exact v
ropeller
(O olonialism Exact 757 O ZUa?ds Exact v
pre-
O postage stamp Exact 174 () independenc  Exact v
e movement

& #t42F—J—F (Suggested).
MEDOF—T—FK (Add your

::38 (80.01- $0.79) $ 0.38 own ) A %%#-_ '7 - P

(Negative)Zi&hIL ., F¥—T—F
wawa s e 2wF 84T (Match type)E R
$0.56 ($0.25 - $0.98) $ 056 *R'G‘%asd’ °

eb-/advertising
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Z2Tv 712 EE Al(Fixed Bidding) D&% HET S
Keyword targeting

Your keywords should match search terms that you think buyers will use to find the listings in your ad group. Learn more

Add keywords Targeted keywords (2/ords (26)
. 5 ~ -
S ted (10 Add Negat . ) ( )
your own egative Q 1selected ( Update bids ~ ) h types v/\ x\ Remove ) Cancel
N o T
Apply suggested bids
(O keyword it Match type it sg:':h':: I (] Keyword it ggested Your bid
ord |
Apply custom bid
() vyepiece Exact 574 andscape p.01-$0.79) $ 0.38
Exact v
1l
() globalization Exact 937 O g;:?:ser £46 ($0.20 - $0.71) $ 0.46

HEX—V—FIHBEOALEMEANTEEY  F—T—FEBRLERICETALEMETH Y L3 TEFIUpdate bids,

o [HE AFLB(H% & M- Apply suggested bids 19 vo T BE, TRTOF—T—RIZHBEAFLBEBNEASNET,
o [HRALAFLEHEEAE- Apply custom bids 1242 voT &, TRTOF—T—RIZHEL-H—ALLE@MAERSNET,

T IT TEIE A Fl(Fixed bidding) Z:ZRL =15 & 1Z DA A HLEHZFHETEFET, F414F3vI A fDynamic Bidding) Z:ZRL /=154
£, CORTVTERF VT TEET,

@ setatarget daily budget ZATv713:18 D B1ZEF H(Target daily
Your target daily budget determines how much you could be charged for clicks on your ads. Learn more budget)éggi-g-é
© The suggested daily budget considers factors like item specifics and marketplace competition to find the .
optimal balance of performance and cost. jou ‘t"y Fé#’bf: %gélg:]ﬁj_é 75\ N 5 ﬁf% %:
Susegsted EANTHNERIRTEET,

$6.00 $7.00 $8.00 COBEEIZKY ., E5—FXEEF v R— DN
ey penday peceSy T+—T A (ROAS) [ZESVWTIEHDTEEH
BRICEEOT IENTEE T, COEEBAEEL.
NTA—RUVADBWNF o R—UZmiEbl.

Choose your own budget

(O Automatically increase the daily budget by when your ads are limited by budget if the % gq: E 1z c}: 6 *&%*5 9&#& B}"J- <“: t;’é E El,] & L—C
average ROAS exceeded and the campaign has been out of budget for two or more L \353— o
consecutive days.
Advanced settings A 7(7"‘/7’1 4: #V)&—p*ﬁ#ﬁ%%&ij’é
® X R—LEEANTD

(J MaximumcpPc ®
@ settings ®  FrUR—UOBMBLKRTAERE
¥
COMEEIZEY . EI—IEEEF v R— D)8
ol T4+—T A ROAS) IZHSNTRTHEEEH
Pretty- 7082025, 001 MICIEE TEET, COBEMEEE. /$T+—v
DADEWNFroR—UFREIEL, FroR—

Name your campaign

0/80

Dt Ea g U Hon VA BREIICRT I HIEICLAMRIBRERCC
Start date End date &%E E"]tbfl:‘gs—d—o
07/08/2025 = 08/08/2025 = Use a continuous end date ®

ATYTE: FroR—UBENT T LIS,
D Automatically extend the end date by weeks if the average ROAS exceeded rLaUnCh J EO U “J7 L/—C:‘\:')V‘/’\c_‘/i F?ﬁ yll?l L/

9.

By launching your campaign, you agree to the Marketing Program Terms Cancel ) m

e R e/ advertising
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Add listings [R7v75. B MmiBEZB N (Add listings) 1 T.
Select your listings individually, create rules, orimport in bulk. %ﬁ*ﬂ@ﬁiﬁ’@ﬁﬁﬂ%%}z%#’vf/&—)(:ﬁbﬂ

caT

FEEEM (Manual): A7) —, {{it. E£E. TS5UFRGEDESKRABRIZEINTH
RBBEBEERRISBRIRTES-0. FroR—2 2KVl HETEET,

Add listings to your campaign

Manual Rule-based Item IDs

Active Iistings Showing 1-199 out of 199

CCategories v) (Price v ) <Quantity v > (Brand v > (Condition v> (AII eligible listings v ) Reset Q

D Photo Title 2 Price it Quantity it Sold it Days on site it Search impressions it
@820  0-PL_ltem_Cat10773-1644519168823
(@] T 60021144692 $69,960.00 10 0 825 0
O g,é.im ?ggg}ﬁ?gg;ﬂ0773_16445]9]80328 $82,415.00 10 ) 825 0
A
P p 0-PL_ltem_Cat10774-1644518836061
O -/ 160021144531 $56,612.00 10 0 825 0
1 Items per page 500 v

—31EiB/ - Bulk (Item IDs): B & IDEA AT FAE— &R—RMTELIHAUIREYY) LTENTEE
¥, M IDE—EPYyTO—F 3L T, TAE—avLEVERBHEREIEMNTE, BEEHRN
[CHi#TEET,

Add listings to your campaign

Manvual Rule-based Item IDs

Enteritem IDs

Paste or type item IDs separated by rows or commas.

Enter item IDs one per row or comma separated

Cancel Add listings

T —— eb/ advertising
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VAT LIXEBEEZFHEL.

VERTE - BimiaE DI

FHI~E<a%EM (Rule-based):
COEMAEEZHERTLE. BRBENEHNICEREIN., FroR—VEEDE
FMNEHISNE T, TR ATI)— [BRGEDERBEHRTETHLET. TDE
HIZT—HIT 5T R TOERBEIS BEIMIZF v R—V(ZEMENET,

=1 —

a3 JE

TE

LE=fHIC—BI2HBHA. ERSnH

m FEEFKEBEBLEHRBNHOINEINEHIMLET . FHIT—HT D
EmiBEHhNIL TNLIXEEMICT vy R—VITEMSh., BRICEHIC—HK
Lo =B migELHIFRS N E T,

* ZEIZEDSHENEM (Rule-based ) &I A15E. Ih&ETOFURREIZELT
[£. RT—RE—TF T4 T DA FEHRTEET,

Manual Rule-based

Create a rule to automate listing selection

Item IDs

Manage campaign listings

Current and future listings will automatically be added and removed from your campaign based on the rule you set. Rules are set for the duration of your campaign.

Add current and future listings that

match these criteria

Category All

Price range All

Brand All

Condition All

() Only recommended listings ®

Reset

v

v

v

v

‘Your campaign will automatically include listings in all
categories priced any price from all brands that are in any

condition.

448 qualifying listings

Title

0-001fb471-c275-4f30-b701-3646aedd453...

160035614209

0-00d226c3-057f-449a-b304-...
160036061019

0-012f5625-f925-468e-824a-83789a85daf...
160035615918

0-01f8dbd3-e851-4a2a-9e71-cccld037a0b...

160035616240

0-023aa3f5-bfal-457c-ba81-272e€14394552...

160035615766

0-03cac047-2b2f-411f-8f4b-8239d5295728...

160035616063

0-03f251a3-714b-4113-9aac-b553d6ff273b...
160036060994

Price 1t

$74,872.00
$65,747.00
$38,277.00
$1,078.00
$82,584.00
$3,778.00

$10,731.00

eb

Category

Malaysia (1963-
Now)

Women's
Clothing

China

Action Figures

Confederate
States

OtherLenses &
Filters

Men's Clothing

advertising
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@ Select targeting strategy

Your targeting strategy determines how your ads will find interested buyers.

[RTFYT6:3—7 T4 TR
(Targeting strategy)%:#R 1T, PLPI&
ERNAY—IZEDKSIT)—FT B
DNERET DI T4V HREE
RIDBELHYET,

@& Smart targeting < Manuval targeting
Automate your targeting for optimal ad Use keywords to manually target your ads
performance across eBay across eBay
— — -~
B—FT4Y

AX—M—45F42% - Smart Targeting
JRg

AR—IE— T4 &, Bk DH B/ —
IZILEZBEMICEEL. ¥y R—2 DB HE
R FERTE LRBIEEATREICLET

FroR—VEREORBLELICHEIMICE
FEh, BEMIERBEEINET,

18 0 B1Z¥F & (Target daily budget)&&XE 9 %
CET.LEERZHIEHTEEY,
o Iy R—VIFIEBATERFEREILL
FIMN.1BOBEEFED 3041EZEHEZ
il 5 % BEEHYFEREA. VThHLDAICE
WC.LEBRFEEL-1BOBET
BETRSH., FIEZTDOBDOE L
= 1BOBEFPED 2EFETLLESE
arHYET,

PLPAEZMOTHRAT ML EEI—. B&

HJEGD | VX voR—UNBEFMICEHRSN. EZEHE

35— W HLEEORBREELGES—ITHELT
WEY,

FBS—4T1>%5 - Manual Targeting

FEI—TT42T Tl F—T—FEALL
BEifiZ@ L CRELHEARREIZE ST
O LEDEI )V DMEZIEETEE
ER

FYNR—VEBHSTEEL, TroR—
VOFEMEHET HLT, BRI RE
EL. FYoR—2DHBENEHFETLHD
[TRIBFET,

FEI—T T4 T ERBEIF—
J—k&F—T—FAFMEMTERESND
BETIV—TImEESNET,

LEBRIC—HIDIF—T—F. F—0—
FORYFEA4T | F—T—FAFLEEEEK
ETHLET.BRETALEFYIR—
ERZICHBETEET,

FroR—UEBERBIEDT RTDR
TYITEZREICHIEL L EZ—ITELT
WEY,

eb-/advertising
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ARX—ME—F T4V REDHRFIRLIEZFIE

BB E A EML=%. 1B D B1EF & (Target daily budget)ZREL. EFE TR KR VVEM
(Maximum CPC)%#EiRY 5711 T. eBayh EY DF v R—UBREXBEMICHREILLET,
BmeE T EMY HFRIC, FHICED
3 aetd likings {B#EM(Rule-based) TH RiB&H %
. BB A, rhij’u/si% &I
KoTIE RAR—M—H T4 T DIE
FATEEY,

FTavDHER) Y Eil

@ select targeting strategy

Your targeting strategy determines how your ads will find interested buyers.

=AY v5 Bl (Maximum CPC) (&, [E& D
EI)VIICRHLTXISIENTEIORERE
THY . BE.PLPORI— —ST425 v
UR—UTOHFIATEETT,

Automate your targeting for optimal ad Use keywords to target your ads across eBay

performance across eBay

[@ Smart targeting < Manual targeting

@ seta target daily budget

Your target daily budget determines how much you could be charged for clicks on your ads. Learn more

HLEREN R — =T T10 T Fvy
© The suggested daily budget considers factors like item specifics and marketplace competition to find the o = .- .
optimal balance of performance and cost. /\—‘/—G[i B—*OIJ \y7$1ﬁ (Maleum CPC)

— — .
$88.00 $112.00 ERETAINEOINZBERTERTEET,
per day per day per day

Choose your own budget

Advanced settings ~

(O MaximumcpPc ©

o [EEHMIERSE I1(Advanced settings) TRV vV BEZFHRELE VMG S . eBayld & AL E{iE B E)
MICRBEIELET ., GEERAE. MHFKEOHRBOBRENCELE T, KYRRIZGVES,

o RARVIVIEMERTELIZBE. FroR—UIETOAFLBREMFL. EROV)VIEEILZ
DEERZDLEEHYEE A

T —— eb/ advertising
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—IRETIL—TnEE

ﬂllll

PLP34> R—

(RT79T8: LETIN—T&HRT 51T BRBATEREEICE SV TEH
[SIEETIV—TIZEREN., eBayAHERET HF—TJ—FEHRAALBEETERES
nEy,

@ Manage ad groups
Your listings are organized into ad groups, targeted by the same keywords.
Powered by eBay.ai 4

Listings Keywords Today’s bid range
2,
Women'’s shoes 25 14 $0.80 - $0.95
Listings Keywords Today'’s bid range
Men’s sh
en's shoes 16 8 $0.65 - $0.75

+2 more ad groups

Q Manually edit ) @ 4 ad groups created for you based on your listings

Edit ad groups

Ad groups (4) B . » Delete all

Ad groups organize your listings so you can target them with shared keywords and keyword bids.

© Yourad group [Name] has no keywords.

Listings Keywords Today’s bid range 2
Newled group) 35 No keywords have been added. N/A Delete ( _ Edit
Listings Keywords Today'’s bid range R
W ’s sh Delet: Edit
amen s $hoos 35 Ugg boots, Women'’s shoes, +12 more $0.80 - $0.95 AN e
Listings Keywords Today’s bid range .
”
Mtz snoes 15 Men’s Nikes, Air Jordans, +9 more $0.80 - $0.95 Delote BURRESK

SN zEET V=T EDEMBEREEZRLI-VLGE L. [FETHRE I (Manually edit)x 2
LTS N—T &R EEERTEET BHERSNZEET V-T2 EETIHEMN
HWGAX. T5E T 1(Done)E ) v L THF o R—UMEFR—DIZRY . BYDF o R—UHRTEE
SETLET,

T —— eb/ advertising
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PLPEX v R—UEBRTE - IRETIL—TDEE

[FEITHRE ] (Manually edit)Z:8IRT D& LET IV —THRER—VICBEL. LEJ IV —T2FEHTRETE
FI.ICTIR.ITRTODLBET VT  ELETIL—TOERBER. F—7—F. BLUF—T7—F AL B
DEHFEDMEZHEZRTEET,

BEHE

B&ETIV—TDHBIER: T4 XTHIR] (Delete all) ZBRTH&. ARVERSI =T RTOEET L—
TEHIRTETY . /=, THIRR (Delete) BRI 5L, BRI DLEES L—TEHIRTEES,

Edit ad groups

Ad groups (4) Delete all f\/ + Ad group )

Ad groups organize your listings so you can target them with shared keywords and keyword bids.

Nepal (test, 0-002d5d52-
0659-4064-909b- Listings Keywords Today's bid range
bl161c7f1f54b, 0-012f5625- 30 bubble mailers 8.5x12, +9 more $0.39 - $0.66

Delete " Edit

f925-468e-824a-8

BEJTL—FDEM: T+ Ad groupl&E9JyIL. FLLY
BEITN—TIZ&THizH1TTHS, [ERR] (Create)ZiBiR
LET,

Name your new ad group

o LEVIL—THER—VICEDLET L—THEK
FRENET . [JRREBM] (Add listings) Z5ZIRL
T.ZOLRET L—TIH L E B S IEREEM
LET,

Edit ad groups

Ad groups (5)

g B
Delete all w/ + Adgroup )
Ad groups organize your listings so you can target them with shared keywords and keyword bids. e 4

© Yourad group, 1, has no listings.

1 This ad group has no listings or keywords Delete ( Edit

Nepal (test, 0-002d5d52-
0659-4064-909b- Listings Keywords Bid range

b161c7f1f54b, 0-012f5625- 30 search by seller, liquid, +8 more $0.35 - $0.64 Delete . £t

1925-468e-8242-8 T

e R e/ advertising
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PLPX > R—UERTE - IGETIL—TDEHE

BES &

EETN—TORE [EET V—TEE%] (Edit) 29VvIL T, EETIL—TAOBGBREREF—T7—F . F—T7—FOAHLE
fMZEBSELET . [ARIIBMITBZEEM] (Add listings) REVEBRTHE COBEETN—TIE5IcERBRITHRLZEMTEEY.
HRBORKYAAFTETRYTIEABMINEERKRYAA. BRRL-BEREHIPR] (Remove selected) REVERINL T, BIRLI-T &
ERWREHRTIELTEET,

T

Edit ad groups

Ad groups (4) Detsteall ( + Adgroup )

Ad groups organize your listings so you can target them with shared keywords and keyword bids. 5

\.

Nepal (test, 0-002d5d52-

0659-4064-909b- Listings Keywords Today's bid range
b161c7f1f54b, 0-012f5625- 30 bubble mailers 8.5x12, +9 more $0.39 - $0.66
el e e

Delete Edit

Listings Keywords

Listings in this ad group showing1-29 outof29

e N
1selected "\ Tr Remove selected ) Cancel
Ve W N i/ N i/ N Nl ~N
( Categories v | ( Price v )( Quantity v )( Brand v )( Condition v )( Format v ) Reset Q Search listings Cancel
e AN J \ J\ A\ /
[:] Photo Title Price 11 Quantity 4t Sold 4t Days on site 11 Search impressions 1t
si II l()é—g%%l;z;é'l:g;z'llrb—ﬂ'l3—9aac—b553d6ff273,., $10,731.00 10 0 175 0
a ‘;? 0-002483d3 on7]-4c19:-bfce-.. $48118.00 10 0 196 [
— 0-134b5b8b-9e31-4bec-9fbe-...
@ i - : i $5,224.00 10 0 196 0

W REREROEN: (R SIBHIEHEEM] (Add listings) ZRIRT 2L, FETHSIBHIFH( Manually
select listings) Z:#IR7 55 . B IDTHEABNIRHEZEIM( Add listings by Item ID) T ERER

ETEET,
ERBEERERKYVAATEMNTEES, [COF > R—2A ) (In this campaign) FliE. COGEEST IL—TIZERIZED
FOILERBEBERLDY . TNONEDLEET IL—TICBLTWShEHET HDICRIBET,

Add listings to X

Eligible listings showing1-100 out of 19,884

Categories v ) (Price v) <Quantity v > <Brand v> CCondition v ) <Alleligible listings + ) Q

In this

C] Photo Title it campalan Price it Quantity it Sold it Days on site it Search impressions it

@ Labwork AC Compressor... (RECOMMENDED ) | Yes $20.56 200 2302 3.226 400
252513698252 lad group ! §

@) Labwork LED Bow... ((RECOMMENDED ) Yes $12.20 5 4761 3150 450
252629751153 1ad group E E !

O Labwork Rear Tail Light For... ( RECOMMENDED ) | No $55.96 200 123 792 450
256055195164

1 2 3 4 5 6 7 8 9 > Items per page ‘ 100 v

0 listings selected Cancel
T a—— eb-y advertising
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PLPF v R—VERTE - ¥—T7—FD3EN

BB EERELE T IL—TITBML5, TF—T—F)(Keyword) 2T &:&IRL T, F—T—F &R
F—TJ—FEEML. COLRET L—THOEGRBHRIERERELET,

LET V=TI —T7—FZEBMTBIZX. 32D HELRHYET,
1. 8933 HF—T—F (Suggested)

eBayld. BEDRRBFERLGLEDERICEDVT, BABHFBERICHE T THDF—T—F (Suggested) =
RELET,

A X—T—FRETYFRATDHRAEDLEDFVIRVIRERRL, [F—T—F%iEMI(Add
keywords) ZERL TFZELY,

B. &&IIHF—T—FDARREL (Monthly searches) ZfEFEL T, BERREIRILTHIENT
EFY,

C. BX—T—FROTYFA(TED)vILTEBETEET,

D. <yF447 (Match type) IZEDWN=T4ILAYLTIZ&KY, F—T—FDKRYIAAEERILTEE
T kY, BUGF—T—FEFGRIZCE DT TR YNMITHIENTEFET,

Listings Keywords
Keyword targeting
Your keywords should match search terms that you think buyers will use to find the listings in your ad group. Learn more
Add keywords Targeted keywords (26)
Suggested (10) Add your own Negative Q Match type ‘) L/’ e —— \\’ a
P T P
Monthly Today's suggested .
G Keyword 1t Match type it SR i :] Keyword it Match type i1 bid i Your bid
yepiece Exact 574 () andscape Exact v $0.38 ($0.01- $0.79) $ 0.38
opellel
() globalization Exact 937 0 gL;r’ds r Exact v $0.46 (50.20 - $0.71) $ 046
: pre-
(O ripod Exact 464 () independenc Exact v $0.56 ($0.25 - $0.98) $ 0.56
e movement
llecti Exact 172
O eollecting xac () pendants Exact v $0.42 ($0.29 - $0.95) $ 0.42
hilatel Exact 83
O philately Xac [ aterproof Exact v $0.54 ($0.30 - $0.89) $ 0.54
Add keywords 1selected
Cancel Done

T —— eb/ advertising
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PLP4r> R —

B miBEERELEY IL—TICE
FZEEML. COBRET L —THNOBERBEEREEELET.

F——

L&ET I —TI2x—7—
2. EOX—7—

TXAMEANT B, CSVTTZYITO—

Keyword targeting

>

VER

S F——

mLt=n5.r¥—7—

— KB

FZEMT BIZIX. 3IDDAHENHYET,

K#%3E/0 (Add your own)
L. &¥F—7D—

Your keywords should match search terms that you think buyers will use to find the listings in your ad group. Learn more

Add keywords

Suggested (10) Add your own Negative

@ Enterastext | (O Upload CSV

Type or paste your own keywords here, one per row.

Select match type

Broad Phrase © Exact &

Targeted keywords (26)

Q ("Matchtype + ) ( Bidamount v )
N 8 4
[ Keyword it Match type it
[ andscape Exact v
propeller
O Guards Exact v
pre-
[ independenc Exact v
e movement
.
() pendants Exact v
() aterproof Exact v

3. B *F—T—F#%3EBM (Negative)

THERRANEANT DD,

CsVT7yra—

L. &R F—T—

Today's suggested
bid

$0.38 ($0.01- $0.79)

$0.46 ($0.20 - $0.71)

$0.56 ($0.25 - $0.98)
$0.42 ($0.29 - $0.95)

$0.54 ($0.30 - $0.89)

5% TE

i

K 1(Keyword) 27 %:&RL T, ¥—T—

 &BRST

FDTyFRATERIRLET

Q
Your bid
$ 0.38
$ 0.46
$ 0.56
$ 042
$ 054

Sancel m

FDTyFRATERIRLET

Listings Keywords

Keyword targeting

Add keywords

Suggested (10)

Add your own

@ Enterastext , (O Upload CSV

andscape

appe
Select negative match type

Phrase ©® Exact ©

Add negative keywords

Your keywords should match search terms that you think buyers will use to find the listings in your ad group. Learn more

Targeted keywords (26)

/' N 7 ~
Q ( Matchtype v ) ( Bidamount v )
[ Keyword 1t Match type it
[ andscape Exact v
propeller
O Guarde Exact v
pre-
() independenc Exact v
e movement
Y,
() pendants Exact v
() aterproof Exact v

Today's suggested
bid

$0.38 ($0.01- $0.79)

$0.46 ($0.20 - $0.71)

$0.56 ($0.25 - $0.98)
$0.42 ($0.29 - $0.95)

$0.54 ($0.30 - $0.89)

i

Q
Your bid

$ 0.38

$ 046

$ 0.56

$ 042

$ 0.54

Sancal m

eb

advertising
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o X—TJ—FX FRI—TT4VTRIC/I A V—ICRETH=-HIFERAShSEEE =TT

l/_x —ET o

o BITHF—T—FI&, BRISBRSI-ERBBINBICEIVTORTLARTT HHE
BATHY. MM V—DORREREIYRSEINTIDIRIBET,

o [MRAF—TU—FeZ. EENEMBERIADEL AVELTRRERR—JIZRRIND
DOERS = DEEEF=EIL—XTYT ., Chid, /1Y —bsF—0—FELTRML
FEBERRLBE, LEDNRRSNGLEHEEZEBHRLET,

F—T—FDIIFEA4T

JO—kTvF

SR Broad Match

tI—MBEELEF—T—F
DFTEIZ, FfzlXkIZH

EBEENMTEED,
o F—T—ROREE
MERIRINDATREMEEHY
F9,

fil}
i

F—I)—FK +F—J—FD
TYF D BIBIC. - (L& P(BEE
Al %BA0
F—J—KDEZHE

*—7—F .
B2 4= outdoor lights
[LEMRR
SNAHFTHEE Outdoor solar lights
HEDHH/N Lawn lights
1N —D& Solar lights for garden
S
[LEMRR
SNELNE]

Outd ill
e Outl:jos:) ngter
NAX—D
B

|

IL—XTYF
Phrase Match

WAV —DRFFFAN. £5—HVEC
ETH5F—T7—FDOEKRE—HL.
F—TU—FDOHTRICEEZEMTE

EXE

F——K
+

F—J—FORIRICEEZIEM

outdoor lights

LED outside lights
LED Yard lights for
Philips LED Outdoor illumination

LED lights for Kitchen
Automobile head lamps

eb

EE2—H
Exact Match

NV —DIRRFER

N ES—HEIETSD

F—J—FDEKRE—
BLEY,

F—U—F + WiaE
B (BR/EH. KXF/
INXCER, —RREYTR AN
JLERAOREER) T8

outdoor lights

Outside light
Exterior lamp
Yard lights

Outdoor LED lights
Philips Outside lamps

advertising
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BERNF—T—FEERATION?

FELEXHEHIRT S

FroR—=VIZBENF—T—FZEBINT S
EILENEBBEICEDLZEL Y aYELY
BREFERER—JIZRREINDIDEHCDIC

®RIBET,

BRAX—0—FDTYFE4T

RIFEAT

BEIVS—JAVMERALESED

PRoOVSEE—
Negative Exact Match

WAV —DRFFANRNF—T—

it
il

FEZEZRIT—HLEZRIZOHA. KRR

ATAVIShET,

BRIV F—T—F + MM ER (BRUE

< vF DA

BRI F—T —FEC(E

1
LENRRSNEGN
AIREME DB D/ N1
Y —DR%E
1.
BB 75 5 AR A
2.

B KXFINLF, —fREIGERANILER

OB

yellow socks

yellow socks
YELLOW socks
yellow sock

INTH—IADENEF—
D—RDEST7099% EREIZRR
ER,

BL-247 B GIZEET S
MINTAHA—T U RADIELNELEE

DAavEV T RERRRDEERZEHEHE
T BEBEIV T VAV A LT HATREMEM
HYFET,

RN TIL—XTyF
Negative Phrase Match

BRSOV —T— N DREIRICEEE
ZEMTEET A, NV —
DIRFBFBADBRINSF—T—F
DIEFE—HBLI=BEIZD
H. RENTAVIENFET,

RO EF—T—FK + R —0—
FODRIZICEIEZEMN

yellow socks

large yellow socks
yellow socks womens

1. NIF—<TADELNF—
D—REZDEEF—T—
RO T7499%BRNT 5

2. ELI5AT WA
7R

BISMEE N IDA—T U ADEBMEEDF—T—FRIFELTEESW FIZ X, rRTEERORHE
=ZEH5-HD
— BT —T—REXHFYDRMTIEIRODELNAFEEAD, B F—T—RELTHERTRETED

YEEA.
|

eb-/advertising
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PLPHF YU AN—UFR%E - F—TJ—FAFLE(E

o FI—TU—FAAEMEI. EEDVIVIIRGHEYICKILERDHLIEESEEETY .
BERRGEDSESELERICE SV THESh, HREARMNOBRBEL/NATVRERDITHT

EZERELTET,
F—7—F AL B il Bk B

ATYIT: F—0—F AL BEHHIRZRIRT MR, AFLBMEDOREAZERET PEBHERIRTIVEAHYE

?’0

@ select keyword bidding strategy

Your keyword bidding strategy is how you'll manage the amount you pay for each click on your ad.

< Fixed bidding
Manually manage your keyword bids, they'll
remain the same until you edit them

Bids automatically update to the daily

4% Dynamic bidding
suggested bid to keep your ads competitive

#4359 A#. (Dynamic bidding): ¥4 FSv 7 AfLIK, F—7—FAILEfZE B OHREAFNEME®

HICEFHLES  LETL—TERET 0, F—7—FAILBEMIIEETEEEA.

A*L %8 (Bid amount) [CE DW= LR T2&Y | ZETHALEMER DX —T—FERYRALIENT

EF9,

Keyword targeting

Add keywords

Suggested (58) Add your own Negative

Your keywords should match search terms that you think buyers will use to find the listings in your ad group. Learn more

Q

Monthly
() Keyword it Match type 4t e () Keyword it Match type 4t
$0.38 ($0.01 - $0.79)
() cameramounts Exact 134 (0 andscape Exact v
() mount Exact 487 (O propellerguards Exact + $0.46 ($0.20 - $0.71)

Targeted keywords (26)

Ve ~ -
( Matchtype v )( Bidamount /\
N A p

Today's suggested bid 1t

EEA$L (Fixed bidding): BIEAfLZERAYSHBE . F—T—FAILEMIFRHITERTIHENHY., —
ERETHIEEEShFRA FroRA—VREMRBDEIVOTLANLEMEEETEET,

HEX—T—FIHBDOALEMEANTHIEL, F—T—FEBRLRIC—ETALEMEEH (Update

bids) 3 H_&HLTEET,

o [ AALE (%@ 1(Apply suggested bids) #71)v0 3 HE, TRTHDF—T—RIZHELE A FLEE AN E

AShZxd,

o [HRALAF E(f%E A I(Apply custom bids) #0Uvo 9 5E. TRTHDF—T—RIZERELI=#H— AL

BEAERSNES .

Keyword targeting

Your keywords should match search terms that you think buyers will use to find the listings in your ad group. Learn more

Add keywords

ords (26)

Targeted keyword ) -
(' Updatebids ~ ) (
e / \\

Add your own Negative Q 1selected Remove (o] |
Apply suggested bids
O Keyword it Match type 41 RHOTOIY ) Keyword itbrd 1 ) ggested |, Your bid
Apply custom bid
() vyepiece Exact 574 andscape 0.01-$0.79) $ 0.38
(J globalization Exact 937 O gl:;r:géler $ 046

eb

advertising



02-2 FAE—k)RF1VYT -LER—k
Lik—bkE4Ho0—K35(2(%7

FrUR—VEBIT FroR—UEER—D,

R—b&EHHO—RTEET,

A—k9%:

FroR—VEBEBE@ICHEEIL, FvoR—20%
[ZHBMREIRMDRELES )L T, TLR—bE

4 i | (Generate reports) Z:&IRLE T,

FroR—VEBEEMNOLR—NEEIY

FEEI—NITDILR—r IV avhbFroR—L

FrUR—UBER—UABLR—ES YL O— RS B

FroR—VEBERT., LR—hESo0—KLTE=
WF Yo R—=FRDIF, T R—2B%F)vI0
THFOR—VEHEHAR—JIZBEL [Ty R—%

#mEE | (Edit campaign) DHEIZH B LR—bEE K )

(Generate reports) #7')vILET,

(€D Collapse

Dashboard
Campaigns
Ad settings
Bulk manage

Account manager
recommendations

Campaigns

Showing 1-25 out of 771

Manage performance across all of your campaigns. Learn more

Promoted Listings v

clicks @

8

¥ 69.23% vs. prior time period

Priority strategy v Status v Clearall

sales @

$0.00

v 100.00% vs. pri

recommendations

O Actions Campaign It Ad type 1
Priority - 10/03/2024,... Promoted Listings
D Priority
| Generate reports | L
[:] 24/2025, 21:13 Promoted Listings
Pause (Abena) Priority
End ittps:... Promoted Listings
D Priority
@ Collapse D Actions Campaign 1t Adtype it Status
Priority - 10/03/2024,... Promoted Listings Active
Dashboard O Fratty © Limited by budget
| Campaigns O 24/2025, 21:13 Promoted Listings Active
Pause (Abena) Priority
Ad settings D End tps:... Promoted Listings Active
Priority P
Bulk manage © Limited by budget
7 DO NOT MODIFY - Manva... Promoted Listings Active
ccount manager O Priority

© Limited by budget

Dashboard > Campaigns > Priority - 10/03/2024, 22:52

— w

r

Campaign Campaign status Ad type Targeting Target daily budget Campaign duration
Priority - 10/03/2024, 22:52 - Active Promoted Listings Smart $42.00 7 Oct 3, 2024 - Continuous 2
© Limited by budget Priority Max CPC: $0.57
Qensrate report x FroR—VEBEREFYOR—UEMN—U T,

Choose the time period and report type to generate.

Select time period

Past 31days v

Select report
Choose one or more report types to download.

(O Listing report

Use this report to understand the listing-level performance for the listings in your priority

campaigns.

() Keyword report

Use this report to understand how your keywords are performing in your priority campaigns.

D Search Query report

Use this report to understand the buyer search queries that led to clicks on your ads for your

priority campaigns.

Cancel

LTD3BEOLR— &7 0—FTEET:

>
>

report)

B AT12J LR—b (Listing report)
*—J—FLAR—k (Keyword report)
NAY—REVITILR—b (Search query

REE RAV—IE—T T4 0 L EF v R—2Tl, B
HEF—T—KRLiR—HMLEBHEIATOEEA, F—T—F
LiR—r#&5020—KLTET—2I1FFRRINFEFLA,
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[L7R—k ] (Report) S avhnd oy
n—l:Té :)(::L—b\rgrg"j_‘/l:l—FJ Overview ~ Orders v Listings ©  Marketing v Advertising v Store v Performance ~  Payments v Research v | Reports v

ED colapse Downloads

(Downloads) Z:&RL ., [LIR—FEFHY F—

Dowlosds) Get more information about your business

O—F)(Download Report) REERR e
LET,

M I(Advertising) Z&IRL. [TOE—RIRT42Y - T544) T+ 1(Promoted Listings - Priority) %
BIRTHEADDLR—NE I O—FATHETY,

X Dow =~ ) X Dow
Select report source Done Select campaign strategy Done
Select report S
elect report
O orders S
Souice | (O Promoted Listings - General
Select report source 2 Source > Download reports for your Promoted Listings -
O Listings Advertising General campaigns.
O Advertising Campaign strategy + (O Promoted Listings - Priority
Select campaign strategy Download reports for your Promoted Listings -
Priority campaigns.
X Dowr *
Select tt D -> SN —> 3 i
elect report type one Xy R—>2Li—k (Campalgn report)
Select report [ — . N o T
© Keyword =  BE&RURT12ULR—b (Listing report)
50‘"‘:9 ) 2 View keyword-level performance for o °
Advertising the keywords in your Priority 9 #— |7 —_— I\ L/7|—\_ |\ (Keywo rd report)
campaigns
Campaign strategy > \ 3
Promoted Listings - Priorty O Listing =2 NV —ERIIT)LKR—F (Search query
View listing-level performance for the
Type > listings in your Priority campaigns. report)
Keyword
(O Campaign
Additional details View campaign-level performance for

Review and update information as needed @ selection ofyourriorlty campaigns. /:Il-%? N X 7_/\ 9_7:‘7__’{‘/ 7\‘IZ%$“’,~/,\O _y -F/i\
- o
?;"‘PaiQ'F — > © 3?:‘:1::::3“* queries that led to }E&—_q:‘_ U_F Ddr_l\/i%{;#én TL \it’-A/o '#_
campaigns selecte isti i RS ~ R — —
oty campaigns. T T—KRLAR—rEF 50—l TET—2IFERREN

Time unit >

FHA,
Date range >

This Week
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T;,i;;’ F—AaieiR B:8A B
4>7yv
varT44 Impression ATLyay LENRTSNI=EE
vy
Click 21)99 LEDNNANY—IZL>THYvoIEn =A%,
V9D = (D)8 1 10 TLviarv$), v IENREL
_ CTR . [FE.BBEQURTAVT ALY —IZE>THB A THZS
1) I]w 3%
TVIITTH | (Click- through-Rate) 727 F | eamLET . AUBEOIAMBEEBBILT HIETY
sy FRER LEIEBENTEET,
- Y iy I]w . .
Avg CPC (Cost- | FMTUYIR | 4o e o R hH v Sh BT RE T S T B,
per-Click) fili
QUREELSSS || SEA el Bz EoTHEDSNRFEXS | 2 s,
Conversion -Rate) &
aN—3
., = S, " - == S —3 2|
/T*ff‘//fl Quantity Sold B ) Ent=IcE I~E1’f&'>~ ')""I~'Jt:L AV HARRIR D B
g E;Ixéﬂo
| OUYOSNEREISRET S, THIEa— 3V BRI
Sales L&t -5 L 24,
Ad fees [LEE [GEDFERICIHI-T-£EE
ERTAA ROAS L&EIZE>THEbEN-F"L | [REEEDLLE, HIZ (X,
I, .y &R EINZE ROASHSDIHE . LEE 1FILIZHLTSFILOFE LA H o7
A ( rt.e.umson . &= CLEBHRLET . LEAo>T. ROASABVNEEHEED/S
VETHETE) Sl TA—TURILBIFTT,
_ . wS—MNLEED 199 IHI=VIZZS5TE E9i5me
Bid LS 2 L v & o XIS EEHRET HmaHE
BEDXT—J—FEEHITIIE NAVY—DBEFDXF—T—F%F
IN=27J Keywords F—J—FK BREBELERIZ,
—T B AR RSN SARMEAHYET,
TE
Search Query ‘mEIT)

NV —heBay TSV I+ —LDRR/N—THRERT H:EH,
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o +HRLAPHERETS AFHRE. B—DLEEXFVvIR—VADTRATOBERIRTIVIT
HBINET . TRLEFELONE, BROVIVIERERKIEL, REFSLEZER#ETHDIH
IAbFEY.

o Wit 2 BMIc—ERKIEET —4EFIvITHLEEBOLET LIR— &4 v0—FL
TT—2EFVIL. BEXYOR—VOREERBENICREILLL T, BENT1vIOBEE
B, BEXF v R—VOBREALSEET,

o RBRBUVARTAIVJOREEMLEIES HAETHRG2/ML, EEGHRALE AEOTEE/ERM
L.ISUR BTN AKX B RV GEDBRBMESHA LT . RARVARATIVT DR
HEmLIEET,

ARY—M— T4V T DRAE:

o  RX—M—FT4UTDRZaAT NE—FTAV T ANDIT4—F 1300 . RR— 3—F T4 T G
DERIVRTAVTUR— eI —REITYLR—ERCEBRT B,

o NIA—TVADBRIMERIIVEVATAVTEREL. TnoZEFERALTHLLYZ AT VA= T4
TJEEXYIOR—VFERT D (FLIEBRFEDOI=ZaT VI T4 T LEFvoR—VIZEMT D),

o NIF—TUVADBLMERIIVEREL. TNOERNFT—T—RELTRZaTIE—T T4V T RE
FroR—VIEMT S,

AT IINEA—=HT420T DIFE:

o HEDT—IPLEREDDICEETN—TEMETSH:BET LT, BEOBRPLHTIVIC
E ST ACHTIY) ., BRHEROBRIRTIVITETN—TILTEOITRIULET.

o F—TJ—FEBRERETS:LEREOREEZRLITSHIC, #RF—D—FOERZEEHOL
FT . ALF—T—FITHLT. ERDOTYF R4 TERTLEHEDHLET,

o BMFADHHIX—T—FANEMERETS:BFHOHSIAIEMERETH_LT, LED
eBayR—U L OHDBWEERICRRINEEEZRIL. LEDTHIEEZRERD ., LYBLDM
100 BRITIMRERDIENTEET,

o FEHMIZ, SYEHLGF—T—FERABISH:F—0—FT—5ZELT. F—T—FAHLEffiE<y
FHRATERE-BEELET . MY —BRRITYLAR—MEELTHF—T—FEHIEL, /374 —%
VADBRWERITIEREDLREFvR—VITEMUTEELEY . NI+ —IVADBLVER
TV IEBRNF—D—FICBMMLTIAYILET,
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Promoted Offsite& | ?

Promoted Offsite [&. GoogleZi&E DNERF ¥ RIL T, FHZEmT-T I R TOERI AT+ E=HHEICT0
E—2arTEBLEY)21—3>TY,

Promoted Offsite D#Z 4t

Bes17 91)v958& (CPC)
BER GoogleZZE DHERF ¥4I
YRT42TRE | EEMEIVRT10T

+5—L LA Above Standard | ZE =& Top Rated I T, +

SR BETNIUNTITAE A BBT AU

FPHEE B2 H % & (Target daily budget) #& &

;£& : Promoted Offsite(L. A EF v RILTEHEENDHY . FHEFH T IR TOBRIRAT(0TETOE—
avlEY,
0 LEXVYIR—UADERIL 24BELUAICKMEINET

® FMEINDIERKIRATAVTDEGRIZIE, THFAM D4—3—3—0 F(EATEEHLHILET
EFEEA

Promoted Offsite &3 HHRA

o FEEHEDILK: ASONTFrRIILTOLELTRLT, KYVZLDOBELDHE/ N1V —IZHE-D
eBay J AT J I EBLTESS,
PLGTEEINTUVAEMIRTAVT I AEBF Y RILIZRREINDEB I HYFETH. KRB
RIShFEEA,

o NEMLRT: HELARFTFLTVAERISGEVDEDEE DONAY—IZ. HE=DIVR T4 EEE
=RTRT D,

o MELRT LEXVvIR—UERTOCREIUTILT. HEDY ) I TEFYoR—VERIBTEE
ERR
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*  Promoted Offsite CERESNBILE (L. GoogleliE DN EF v RILIZCRTENET,
*  NAY—1HT-D Promoted Offsite[LEE Vv dE. BRFMA—JICHEEIN . BRETHERELTE
ATBIENTEET,
GooglefRRiER D LA

Google jordan 5 og X & Q
Q Al Q Shopping [J Images [E News [3] Videos : More Tools
About 73,200,000 results (0.86 seconds)
Ads - Shop jordan 5 og
>
2016 Nike Air Air Jordan 5 Jordan 5 Retro  Jordan Mens Air Jordan 5
Jordan 5 V... Retro OG... Black Metalli...  Air 5 Retro... OG 'Metallic'...
$194.99 $179.95 $279.00 $290.00 $518.00
eBay Keirgo Store StockX Amazon.com GOAT
s Free by 7/8 Free returns... Free shipping
GoogleavE ¥y L&
ooglevavE> =
Go gle apple watch X & Q
< Al Images Maps Shopping i More
Home Orders About Google Shopping

@ San Francisco, CA @ Sponsored - Shop ebay apple watch :

Show only PRICE DROP PRICE DROP

[ Q onsale

Price

O Upto$4s

QO $45-870

O $70- 8100 Apple Watch Series Apple Watch Apple Watch Series Apple Watch Series

O $100 - $150 4 (GPS + Cellular) (Series 4) - Cellular 6Se54321 5 (gps + Lte) Space

QO Over $150 44mm Smartwatch -44mm-.. 38/42/40/44mm... Black 40mm...
$99.99 Used $104.99 Refurbish... $18.22 Used $79.99 Used

$ -1$ eBay Back Market eBay eBay

Free shipping Was $259.99 Free shipping (14,049)
Free returns Was $129.99

Color

mmmmmm $cb
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Promoted Offsite D ILEE AL LTOEEZEDTLVET:

1. B8 vo&EE (Dynamic CPC) E—FTIX. GHED V) IBITIELTRESN, BIEFEEZEZ
HTEFHYFEE A

2. eBayld. BEDFEHHY) Y EIH (Average CPC) [CEDWNT, KURTAVT DY)y B
(CPC) & HBHMICHHELET,

3. ®»ET=0BEHFEBTE (Target daily budget) A3, L&V vIICHLTEBAXIIBERERELFT,
LEFvoR—UEELRE S, eBayld & E B TPromoted Offsite& FZERKLET

HEZEBTE

HMIBENDEEZEPIREDELIZfFELY, Promoted Offsiteld. LD BB/ N1V —D ST4v0EE BT BH-0IZ.
BRELEFEBFEIVLEL FREADLGEETZEEAHYET . BRBIZETALEERAORE XX H (X, &
FELEBYED2EXBADZ LT RIBELEERAXTHIF0OTT,

B:10FJLD1HBH =Y DF1 P E THRITHGET TV AMNLEEFVN—5REL-BE1EBEAHIZY
RAB04R DA TY A NEEHEDFERINFT, 1=7-L. 1BH-YRK20F /L, F-IZRIEOFILD
ATV ANEEHEEZISBEDNDHBBZELHYFET , FrN—"HELET. 18H-YDFHLT
YA NLEHEIFIOFINEZEBZBDCEIFHYFEA FroN—"LFBEETL-IGE. 1HHZYDTF
K FPED2HEFTCDILEHEEZ BB HIHZELHYET
ChiE, SADFroN—HEI RS h, BFPEEZLDDF > N—2 R D& BIZHE(IZHY

ETECENTE L2718 T

T eb~advertising
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eb

b Y (Q Search for anything

Seller Hub Messags
Overview  Orders v  Listings v Marketing v Advertising v Store v Performance v Payments v Research v  Reports v
Dashboard Advertising What'snew ~ Give us feedback
Campaigns
eb Campaign setup
.
Create a new campaign
4 N
eb « eb = Search -
il | il b i
o

Promote your listings Promote your store

Connect with more buyers and
drive sales on eBay.

Attract interested buyers to your
eBay store.

I ,

Promote offsite

Promote your listings off eBay to
reach new buyers.

© Al qualified listings will be eligible for promotion upon launching your campaign.

@ seta target daily budget

Your target daily budget determines how much you could be charged per month for clicks on your ads.

Learn more

$24.00/day

3 est. daily clicks

SUGGESTED (
$28.00/aay
3 est. dalily clicks

$32.001day

4 est. dalily clicks

Choose your own budget

(] Settings

Your campaign settings determine the start date and when optimization begins. Your listing details are enhanced

for better offsite performance with eBay.ai. Learn more

Name your campaign

Campaign name

Promoted offsite - 06/29/2025, 21:48

Set campaign dates

Start date

06/29/2025 =] Manage campaign dates ®

By launching your campaign, you agree to the Marketing Program Terms

0/80

ATvT1:
ES—NTIZT7IERTS
& 1'IavEl )y ILET

ATVT2:
TFLWNF Yo R—DZFERIZE DY
ILEYT
(FLLF P R—UFERR)

ATvF3:
Promoted Offsite | &IRLET

ATvT4:

BEDCIBHEYDFEEZRELE
_d—

[FHEEIRIZH)vILT, BEZD
1BHYDFEEZENTERETD
ZEBTEFET

RTYT5: F oy N AGHRERE
LT

& FVYAR—LUEBRZAALFT

FroR—2DORBRREZE
J/ELET

AT976:

FroR—UBREMNTET LG, [HE
F}IFV)vIOLTHFYR—2%F
IMLET

eb-/ advertising
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Promoted Offsite $8EDE M (SZE)

o FrUR—VBERIRHES FroR—UERKTSE, TPLTIYXLNT—2ERET S
=0, DRATLNEENREFE - BBL T HICEBRMAINVET,

o REMTRTHAZMETS: FrUR—VHHARVDEE, YVATLNEEL., EENRES
URMICRE LT HIDIRIBFET

o HEMRVATIVTDREZALIES:VUYvIENBONIAVN—DaVEREVERYR
Ta2T % 8L, Eifg. BABRALEEESH, AHEALSEIDENRBYFET,

o HRD1BH-YOFHEFEATS: 1BHYDFRMNMETEDE, A7V AT VT4 —

LTOBEBIARTIVT DIV IBISHEBLES R FHEEALT. BEEEITHRSN
DHHREIZREFT

— iR RS R R D E BA

TETAY F—sEm B3 RGmsES
Click 2097 LENES—IZE>TYYvIEn-EH,
PUVIRIF (T8 | RREH) TY . V)V IENFVIEF
- CTR E BRYRTAT DAL~ TN T AL
1w 1) 3R
7IT yvsE) TPITE g A B OSABEEREIET HTE Ty
£FLLSEHIENTEET,
FHCPC(YUvH | THHUyHE  BEDF—T—FHIYs e BB B SN AT HE
i) ff i
CVR

avN—o3y

[GEICEBDIRFEIXE | 7y,

(BRFEa>/N—T3>

- b
v N—o3 )
TAAU3 o= . LEESYyHLE%. PRIE 12— a3V BERICESIZE->T
3 RS =E HR 5%
> P AR BB N 1B A,
REESY LT, TRYE 21— a  SARM -5 4 L= # R
LRSS L& ER7E5E =g
R S IS Sy LEEQERIZAM =248
EBRTAA BEICE->ThH=b3N-IRF5%E | RS EEDLE, ROAS
I ROAS GEERXD | N5DIGEE. IFILDLEETSFILDFTLEEL-LTILEE
(GEERNIE) ] kLET . LI=h>T. ROASABWNIEE  [EED/ N T+—T>
RIEBRLEYET,

T eb~advertising
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LiR—kDAHO—KAiE

0 Xy R—VEBIYFTLR—I,EEHOUO0—FRTE: FroR—VEBIYFIZTIOEAL, FroR—
COBIZHBMEEIFIDRELED) LT, TLAR—bEERIEEIRLET,

D Collapse Campaigns showing1-10 outof10
Manage performance across all of your campaigns. Learn more
Dashboard
x Promoted Offsite v ( Status v | Clearall
Campaigns ——————
Ad settings clicks ® sales @

Bulk manage 0 $0.00

Account manager

2 No activity in the prior time period No activity in the prior time period
recommendations
D Actions Campaign {1 Ad type |t Status 1
D OA test campl Promoted Offsite Active
0O Generate reports ffsite -... Promoted Offsite Ended
Pause

ffsite -... Promoted Offsite Ended
] End
D . Promoted offsite -... Promoted Offsite Ended

0 I UR—VHMR—STLR—FEAI00—KRTEH: FroR—VEBITY 7T, AorO0—KLizL\W
R—FDF o R—=2FR DT, T R—=2BEI)VILTEYIOR—VEHR—DIZBEL., v
R—UZREIDHEICHALR— EEFIED)VILET,

Dashboard > Campaigns > OAtestcampl Generate report Edit campaign

Campaign Campaignstatus ~ Ad type Target daily budget ~ Campaign duration

OAtestcampl v Active Promoted Offsite ~ $10.00 2 Jul 14,2025 - Continuous /
Generate report X
Choose the time period and report type to generate. Y [ |_/7|—{’_ I‘?{'EEE‘ZJ %g:]:ﬂ L= f& . 9
Select time period HoO—KLE=LWLiR— DO EIfE %
( Past 31days v ) BRL. BRVARATAVTLER— %

AryoO0—KLET,
Select report

Choose one or more report types to download.

Listing report

Use this report to understand the listing-level performance for the listings in your Promoted

Offsite campaigns.

T e advertising
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Promoted Stores& (Al TF H ?

Promoted Storesld. M NWMGLEEBETHET. BALDHEH/\1VY—% eBayArFIZEIEDITET,
NEDEEIE. AN DI—RovEmATIVERFAL. AT A A7OT . RAB—HY  ARNTIUI.0 6B
FURINTHF—TURADEVERIRATIV T D—EEEHFT

Promoted StoresD#E
T WNRAT 2\) B {lETIL(CPC)
L& B EISRT EmEER—  RERERD L& L

BEER & 7 (i A& 5 3k
AR7LARILHT Above Standard | ZE 7= 1d[ Top Rated D+
t5—&K S—TFHAINT. +RBTHAINTIOTAETAETIT4T

ANTHIRYV T avERHBIHE, BE. BEHITI,

EEREDERAE
® Promoted Storesld. )y Bl (CPC)ETILEFRLET ., Chik. ZELI- 1BH-YDFESE

BALGWEBET, REDV)VIHBICHLTOHAINDFHETHILEERLET,

® FHXrUR—U[ZDT. PLPIZK-TIHIZERSNDLEREDHEET, HELI: 1BHYDF
BEBAFEEA.

o 1HOLEHREEF. TOE—2avHROBERVRATATH 1BIZRITEST=T X TH ) v Bl
(CPC)DEFHIES>TRFEYET VvV T LIS EEREIE. 5 2@EAFLFRAIZEILHTY
F9,

FEEAYyb
*  BMRMGA—TT4UT BOWNTHREMICRASLET, BLESREBETLARELEDH D5/ 1
Y—DEFEZ5IEFET,
* JIUMBE A —VLRLEERBERT. JYZLDNAVY—E5IEDTET,
°  HEARTE FroR—ERTOERIEET, HEIDI) I THFrUR—UERIBTEET,

T eb~advertising
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Promoted StoresldEZITRRESNETH ?

% ecoflow delta 2max _ecoflow delta pro

EcoFlow Official Store *
54Ktems sold

Shop Store on eBay->

Sponsored

ool Goallin with
Adidas

MXC Official

WEomm bl A A e e

“wre awaits o

ece s 5
- w
Order details E P e
Shipping address
Orderinfo e oo zozamaceru
- 11356 Woodtand Hils Dr NE
swannmm et Gocrpn 0024625
Wbyt = Paymentinfo
Ovired @ Eangns suam
o s
gty 455
Explore this store b bt
Hominto ShopnowoneBay Ordertota sz

P

T - <

&S Soestage nerationa B

28Mtemssold 4
Other actions Conactsater i

AXEER—D

¥
Find similaritems from (@ dysonstore (1IM items sold) J l j '@' “, Shop store on eBay.
4 " |

v (q Search for anything Jp—

EcoFlow Official Store =D

s i Q ez 1) 00 09 68 B e = Coonton o
B20% off with code: PREZ20 sesmersitans »
» @ e0ay Refutished Sallr foodback (7471
e iRobot Roomba i3 Vacuum Cleaning Robot -
Certified Refurbished! o N
Buy Direct. Save Direct. 2-Year Warranty +FREE Shipping -
opor RODOU(ECIZ) -
“°°* 922% positve-Sellers otheritems -Contaot seller Popuarcategories from tis store - Shop elated items.
) (oa—) (G = 7, s
US $153.74 — ey i's’s
List price US $34995 (66% o1 ©
< N US $122.99 with coupon code Price datais o
Nolntrestifpic i fllin o o §149+ with PayPa Crat” =
Similar items from eBay Stores
Financng

Gonditn: Goriad- Roubihod @
Limited quantity available - 2,613 sold OUPES-Official =] 5
At tamasold
100% postn oocbock o a ® o
20% it oo PRE20 G
© Eocerab 17 o 850000 ssadatals Shopiore cnetar> --
TR . p

auany: [ 1

B SEER—I0 L BRFHR—COTH

e R e advertising
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Promoted Stores TR RI AILEIAVTUVEEIRLET

Promoted Stores|Z(&. 7—Ro EATIYD 202D TOE— 3V HEAHYET,

- HhoOBREOMEAT, BEICEIRANT S, AN7ZAT RO—HY AN U0 BLUVRBN
TA—IVADBVERIRATAVT D—MHARREINET,

- BEEVIVVILEZROER LI ERUZIV—ARUFLEATIVIZES>TELGYFET,

- AR NMY—DPERIRTAOTDEGRED)VILIIGE . TOBGFERR—JIZOAEBLET,

o XNTHOBEEDHTIIDERICIS T4 IZ2FBELEWNMEE(E, hTITBHEEIRTEE
TO

o J—RUDBHMEZEHVEEIX. I—RAGHERRTEEY,

' Choose your ad's landing page

Select where a buyer will land when they click on your ad. Learn more

8 Category

Drive buyers to a category page of your store by promoting your top inventory.

© Coupon

Attract and motivate buyers by promoting your coded coupon.

T e advertising
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X R—21ERK

E5—N\T DI EE 1 (Advertising) £ 3> FF=I&I X7 1 (Store) 223> TPromoted StoresF+v>
R—UZEERTEEY,

o (a4 I(Advertising) Z:&IRL . FrvoR—2%ER ] (Create a campaign) &9 vILET,

Higibus! v DailyDeals ~ BrandOutlet ~ GiftCards  Help & Contact Sell  Watchlist v MyeBayv Q) \.-_.0

N\ / Sshopby .
eb Y category ¥ (Q Search for anything All Categories v) ' lAdvanccd

Seller Hub

ED Collapse Advertising What'snew  Give us feedh (ST CHEEET TN

Dashboard

Abena launched a brand funded campaign at no cost to you

Campaigns Test Abena created a custom advertising campaign "bfa-camp- ADSCAMP-7768-Abena - 06/26/2025, 14:46" to help increase your product
visibility and boost sales. —

Ad settings
Bulk manage ) >

Account manager
recommendations

Today's recommendations
. ; : 1l View results
Manage your current campaigns with these tips. Learn more

== Adjust the maximum CPC @ Keep your top campaigns active 0 Adjust ad rate caps

Your maximum CPC is low and may prevent your ads Extend the end dates for campaigns to keep them Increase your ad rate caps for campaigns to grow your
from being seen. Adjust the maximum CPC for active. impressions. Sellers taking this action saw

campaigns to reach more buyers. 25% more impressions, on average.

Adjust max CPC Adjust end date Adjust ad rate cap

o F(L.TRF7I(Store) VL aVEFRL. ERIDFES —SaV/N\—TI RN EEIE]
(Promote your store) Z:&1RL . [ FrR—2%4ERK | (Create a campaign) &91)vILFE
ERR

eb .(“,«* ::‘Oe"gzryv (Q Search for anything All Categories \) Advanced

Seller HUb Messages (1235)

Overview  Orders v Listings v Marketing v Advertising v Store - Performance v Payments v Research v Reports v

Collapse Launch eye-catching ads with Promoted Stores

Edit store

Store categories

Attract interested buyers and
increase traffic to your store

.gories and coup

Nowsing dashboard to edit y&ign. it's time to keep the

14 s ‘ampaigns to highlight
r forming. oy

/1 periorming U can also visit the
igns and see how

Create a campaign
Ve N

View campaign performance

Store traffic

Store newsletter
Promote your store

Social

Subscriber discounts

Manage subscription

advertising
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FroR—ERRTOEXR

Create a new campaign

a 2\
eb eb o ]
a i |
(]

Promote your listings Promote your store Promote offsite
Connect your listings with Attract interested buyers to Promote your listings off eBay
more buyers and drive sales your eBay store to reach new buyers

< J

@ Choose your ad's landing page

Select where a buyer will land when they click on your ad. Learn more

3 Category
Drive buyers to a category page of your store by promoting your top inventory.

© Coupon

Attract and motivate buyers by promoting your coded coupon.

| Select a coupon

|
| Choose from your list of eBay categories with active Buy It Now listings : |
|

Ly

: { Consumer Electronics (3)

Choose from your list of active, public coupons.

Extra 20% off - GTS2024SUMMERI10

% Preview example of ad landing page ®

Preview your ads
We've created sample ads based on your selected category.

Mobile Desktop Where will my ads appear?

7/ Gokul Test Seller Store
(@)

Shop now > =z

i

— /" Gokul Test Seller Store
{ @ | Extra 20% off

Shop sale on eBay->

Shop related items

Sponsored

i

@\ Gokul Test Seller Store
\ /
B A

Sponsored Sponsored | Ends Dec 7, 2024

Hide sample ads

@ select targeting strategy

Your targeting strategy determines how your ads will reach interested buyers.

@ Smart targeting =

Automate your targeting for optimal ad
performance across eBay

Manual targeting

Use keywords and sub-categories to target your
ads across eBay

@ select keyword bidding strategy

Your keyword bidding strategy is how you'll manage the amount you pay for each click on your ad.

4% Dynamic bidding = Fixed bidding
Manually manage your keyword bids, they'll

remain the same until you edit them

Bids automatically update to the daily
suggested bid to keep your ads competitive

ATY:
Promote your store [ 2723 %:&RLET

AT9T2:

[H531) | (Category) 1= (ZU—R |
(Coupon) ZZFERL ., hT7TVE=IEH—R1)
AR E NGNS CHEAIBuy it Now)
) RTAV T EIEY—Rya—REERLE
E

[#731) ) (Category) 158 % #IR T 25415,

[$9<BEA ] Buy it Now) BB IR T4 0%
ERTIDEHLHYET,

AT973:
BE&EETLEaA—LET

EROLEL. JLEa—ant=HoTIL
LEEELRDBENHYET,

ATv74:
B—T4 T BBERRLET
(A= T4V TBER)

AY—b2—4"F 4% Smart Targeting) D& A
FHELET ., CNITEY FroR—UEBRENR
BITHY, GEFYUR—VOBEHRBELICRIE
F9,

AX—NI—7 T4 T EBRLIZHE (X ATV
91BN EETFEDHREICEA TS,

FE84—4"T41>% (Manual Targeting) TlX.
F—O—FAILERRERRL. K&TIL—TEE
BTEET,

RATv75:
F—7—F AFLEEE D :ER (Keyword Bidding
Strategy)

EXk: &4 F3v0 A FH Oynamic Bidding) 1.
HENDHBZF—T—FAHEZEERIICHEFFL
7,

eb~advertising
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@ Review keyword and sub-category targeting

Confirm your ad targeting and the amount you're willing to pay for each click on your ad. Learn more
Powered by eBay.ai 4

Keywords Sub-categories

8 2

Bid range

Consumer Electronics (3) $0.39 - $0.69

[ Manuallyedit | @ 8keywords and 2 sub-categories will be targeted.
Edit targeting
Keywords Sub-categories
Keyword targeting
Selecting and bidding on keywords related to your inventory can increase the likelihood of your ads being displayed to buyers who are searching for similar items. Learn more
Suggested keywords Targeted keywords (4)
Q, Search suggested keywords (Bid amount ) Q
() Keyword it Monthly searches < () Keyword it Monthly searches & Today's suggested bid it Your bid
O romance book ot 941 () hasselblad 500 cm 805 $1.20 (5102 $164) s 120
O elfparty 492 $1.20 ($1.02 - $1.64) $ 120
(O spyderco harpy 78 $1.20 ($1.02 - $1.64) $ 120
(O dance leggings 120 $1.20 ($1.02 - $1.64) $ 1.20
Keyword bids range from $1.20 to $1.20 Cancel m
Edit targeting
Keywords Sub-categories

Sub-category targeting

Your ads are dynamically adjusted for the selected sub-category so that relevant items are displayed to interested buyers Lear more

Suggested sub-categories Targeted sub-categories (18)

Q, Search suggested sub-categories 1selected (_Updatebids ~ ) ( Remove )  Cancel
Apply suggested bids

() sub-category it Monthly visits du Your bid
Apply custom bid

() sub-category it Monthly visits &

(] CameraDrones 1,738,500 Digital Cameras 7,512,000 $0.69 (50,58 - $0.87) $ 069
() Filters 281,000 (O Lens Adapters, Mounts & Tubes 272,500 $0.69 ($0.58 - $0.87) $ 0.69
() Telescopes 231,000 $0.69 (50,58 - $0.7) $ 069
() Camera Drone Accessories 217500 $0.69 (5058 - $0.87) $ 0.69

Sub-category bids range from $0.69 to $0.69 | Cancel m

ATv76:

F—D—FEHEEL. BERROYITHTIVE
BIR

RATFLIIERX—D—FESTHTIET T4+
JILNCEERBALE Y, T 74 MREEZRBALTE v
UR—UEFRIRTEET,

F—D—NYIThTIVEEETIDLENH DG
BlE. TFEBHEE Manually edit) 125" voLTL
Pi=r=] AW

BEERSNFEETN—TE2EETHILEN
BNV ATY R 1HOFEOREICEA
TLIZELY,

ATYIT:
F—D—RLREREOYITHTIVDORE

[ FE)#RE Manually edit) 122 voL1=%.
[F—rJ)—K (Keywords) 1E /=X T HT3V)
(Sub-categories) 129y LET,

EVh#RX—D—K #BEYSITHTIVIX E
PERERRLTWNANAVY—EB|Z+5D
[Z&IBET,

ATv78:
AfLEfEDRE
o RIX—IJ—NHYThTIUDAILEME
ERI1ZERE S Sh . A*LE A Bid
amount) [IZEDWVTHIET 5 A FL Bl #E
EOX—7—NYThT3UEIT4LE)Y
JTEEY,
o  FrX. F—IJ—NYThTIUEHEIRL
FEIC—ETAMLBEEEEHLET-
Update bids:
o HEAMNBEMEZEATHICIE.
Apply suggested bids 1%
ILEY,
O  #i—IN-HRZLAFBEMEEE
9 BIZ1. TApply custom
bids1&2') v I L TEEEZHREL
F9,
o HEMNTETLRESL.IET Oone) &9y
ILEY,

eb-/ advertising
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@ set adaily budget

Your daily budget is the maximum amount you are willing to spend each day for this campaign.

Daily budget

$ 22.00

(V) Settings

Name your campaign

Campaign name

CATEGORY - 05/18/2024, 00:00

28780

Set campaign duration

Start date End date
2024-05-18 = Continuous &
By launching your campaign, you agree to the Marketing Program Terms Cancel \\ m
ATv79:

1THDFEDEHE (Daily budget)

ATv710:
FrooR—UERO YT VT
o Xy R—UEZEAND
o IYUR—VDBRBEEERTHERTE
ATYT1:
FooR—UEREMNTETLES, lLaunchlZ49) oL TRy R—2 %6
BLET,
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Promoted StoresERISIRZE (%)

o XNT7EHMDHREIARX :ART R AP0, AO—AVERTETHET. TSURMA—DEEE
L. N\ AV —EDEREAREEDIZRILETS,

o RNTREDREIL: HRFZLFLFBHEEN—ZERL T AR MS—BERPARHTIVER
"L NV —DEEZ5IE. BLEZRELFT,

o HBHOXvIR—UEER:ELHEHATIIVO)—RUITHLTELESFvIR—UEERL. KUEL
DINAX—FZARTIZBIZFTET,

o MRMUAINLBEMDERE: HITHTIVOF—T—FDOAFLBMERTETHHIE. #HEAFLEMEE
SEIBEFADHIFXVYOR—VEEHLET  FroR—URBRREERNICT—2ZERL. L
EOREREELLES,

o FHLLMERLREI—TTA42T DEM:EEFVYUR—UICHLWVERT—D—RFOHERESTHTT)
BARRSINDENHBYFET  LERELZHEITHREL., LEFvIR—2[ZF/ L) —IZEMLTL

T=&LY,
_ E —\I
RRBO7IEEED
ToETAA rsmm 1459 RtkrER
»ay
Click 2199 [REMRNAY—IZ&>TYvIShi=EI#,
DUVDEIE (V)Y IH | RREIH) T, VUV IENGSNIZTE.
— CTR HE=-OHEBERNAN—([ZEoTHRNNTHDIEERLET,
] )( . 1w P73 . . _ L
/JJ/J/O;_:( (Click-through-Rate) e A UBBOAAN NG EERBIL T HIETIYVIEEFMR LS
HHIENTEET,
Avg CPC FEHH)YIE | BEDF—T—RBIIENB-UICEOSNE Y E
(Cost-per-Click) i o
CVR Qv N—ar
(Sales-Conversion-Ra ~ $/3/ [LEICEBDRTEENXSE | V)vo#,
avN—23 te)
SF4ATT _ s | IBEIYHH. TMIE A a3V HIRICAEICETHED
9 Quantity sold BRFEECH St BREE SE A
ES)YI%. TRIEa—SaV HIBNICRELEHRTE L
Ads Sales [L&E5EL %8,
Ad fees L&EE LEDFERIChMN-T-%%E
BRET A — LEICE->THEbEN=RLE /| LEREDLE, HIZIL.
LY Ret Advertisi [G&15E N | ROAS=5MDIGE. LEE 1FILHZYSFILDFTLEL-59C
( eumSO;end\)/e 9 = EEBKRLET . LI=p T, ROASAEIEE  RED/

T+—IRIIBRFTT,
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o Xy AR—VEEIFTLR—IEEIIO—F FroR—VEBIYTICAY, TEE(C Action) 151D Fv>
R—=2DIEIZHDREED) VoL, TLIR—hES£ R ( Generate reports) |Z#IRLET,

D Collapse Campaigns showing1-25 outof 267
Manage performance across all of your campaigns. Learn more
Dashboard
o Promoted Stores v Status v | Clearall
Campaigns P
Ad settings clicks ® sales @

Bulk manage 5,000 $650.00

Account manager

R ¥ 97.56% vs. prior time period ¥ 97.56% vs. prior time period
recommendations
D Actions Campaign {t Ad type It Status 1
D Category - 07/17/2025,... Promoted Stores Active
Category
D JK test Coupon 18 Promoted Stores Active
Category
O Generate reports ste] PS Custo... Promoted Stores Active
Custom
Pause
nart -sg Promoted Stores Active
End Coupon
Coupon - sg Promoted Stores Active
Coupon

® Xy AR—UHEHHlNR—ITLR— SO O—F: FroR—VEEITYT T, LiR— S orO—kLiz vy
R=VFRDIT, FrooR—=VBED)IILTHFrUR—VEMR—DIZBEL., [FyoR—2%EE ( Edit
campaign) |D1EIZ&H BT LR—rE 4 ( Generate reports) 19 voLET,

Dashboard > Campaigns > JKtest Coupon 18 Generate report Edit campaign

Campaign Campaign status Ad type Targeting Daily budget Campaign duration
JK test Coupon 18 v Active Promoted Stores ~ Manual $30.00 7 Feb 25, 2025 - Continuous /
Category Fixed bidding

LAR—bEERIZERLI-E. AovO0—kL
=W AR—FDEIRE £ 4 THBIRLTE S0

Generate report
Choose the time period and report type to generate.

Select time period N °

’, ) =>  Hh73YLER—bk (Category report)
Past 31days v

— =2  F—7—KL/R—F (Keyword report)

Select report

=> S LELR—F (Sales report)

Choose one or more report types to download.

Category report

Use this report to understand how your categories and sub-categories are performing in your
Promoted Stores campaign.

Keyword report

Use this report to understand how your keywords are performing in your Promoted Stores
campaign.

Sales report

Use this report to understand which sales are attributed to your Promoted Stores campaign.

T e advertising



